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The informal sector in South Africa plays a vital role in reducing the level of 
unemployment. Hillbrow, close to the Johannesburg Central Business District, 
inhabits many spaza shops due to the pressure and demand for job creation. This 
technical report investigates the success factors of running a spaza shop by 
immigrants in Hillbrow. The study focuses on the factors that sustain the success of 
the spaza shop in urban areas and the research methodology was used to explain 
the appropriate approach and data was collected from the African immigrant-
business owners in Hillbrow with the help of questionnaires provided to them as 
voluntary participants. The proliferation of spaza shops in Hillbrow run by African 
immigrants is mainly due to unemployment. Some possess essential skills that they 
apply as business principles to run a spaza-type shop or small business as a source 
of survival or lucrative business. 
 





My sincere gratitude goes out to my supervisor, Dr Bulelwa Maphela, for continuous 
support in helping me complete this technical report and her patience, motivation, 
enthusiasm and immense knowledge. Her guidance helped me throughout the 
research process and writing of this technical report. I could not have asked for a 
better advisor and mentor.   
My sincere thanks go to the coordinator of the programme, Dr Marinda Pretorius for 
accepting me for whom I am and made my dream come true by recommending me 
to Mr. Kabinga, in charge of the Writing Centre Bunting campus   
To Mr. Kabinga, Caroline Ngamlana, and Anselmo of Writing Centre Butting campus, 
as well as Juliana of Statkon for processing and capturing my data at the University 
of Johannesburg, my sincere gratitude for your guidance and advice.   
My sincere thanks also go out to my brother Emmanuel Mutombo Kande for his 
support and time in helping bring this technical report fruition.  
I am also grateful to Mr Molefie of the central library at APK for his time and helping 
me to find relevant articles for my technical report.  
Thank you to all participants of the survey, who generously gave their time and 
openly shared their experiences and perspectives, without whom this research would 










I dedicate this technical report to the following: 
To God almighty, the creator of the universe let your will be done in my life, for his 
ever-present love, protection and guidance upon my life.  
My children Deo Gracia, Noah and Ariel Kalombo.    
My late father Joseph Mukandi Kalombo (RIP), whose principles I live by.   
My mother Helene Ngalula Mutombo, for her endless support and love.  
My older brother Mukandi J.P Kalombo, the leader of the family.  
My brother Joel Elaba Kalombo and our late brother Mutombo Casmir Papy 
Kalombo (RIP)   
My sisters Beatrice Kalombo, Dr Dorothy Kalombo and Micheline Kalombo, the last 
born of the family, whom I hope to inspire.  
My entire extended family and friends 
I will be forever grateful to all your support when I needed it the most.  












DECLARATION OF WORK ................................................................................................... i 
ABSTRACT .......................................................................................................................... ii 
ACKNOWLEDGEMENTS .................................................................................................... iii 
DEDICATION....................................................................................................................... iv 
LIST OF TABLES .............................................................................................................. viii 
LIST OF FIGURES .............................................................................................................. ix 
LIST OF APPENDIX ............................................................................................................ xi 
LIST OF ABBREVIATIONS ................................................................................................ xii 
CHAPTER 1: INTRODUCTION ............................................................................................ 1 
1.1. Motivation for the study ........................................................................................................... 1 
1.2. Background to the study ............................................................................................. 4 
1.3. Problem statement ................................................................................................................... 7 
1.5. Aims and objectives of the study............................................................................................ 9 
1.6. Research design and methodology ....................................................................................... 9 
1.7.  Ethical implications ................................................................................................................ 11 
CHAPTER 2: LITERATURE REVIEW ................................................................................ 14 
2.1 introduction ................................................................................................................. 14 
2.2. Immigrant entrepreneurship in Hillbrow .............................................................................. 14 
2.3. Local economic development ............................................................................................... 17 
2.4. Informal sector ........................................................................................................................ 18 
2.5. Spaza shop .............................................................................................................................. 19 
2.6. Theories ................................................................................................................................... 21 
2.6.1. Theory of local economic development .......................................................... 22 
Figure 1: Schematic Overview of the 2017-2022 National Framework for Local 
Economic ....................................................................................................................................... 24 
Development ................................................................................................................................. 24 
2.6.2. Theories of immigrant entrepreneurships in Hillbrow ..................................... 26 
2.6.2.1. Push and Pull Theories ............................................................................... 26 
2.6.2.2. Necessity and Opportunity theory ............................................................... 27 
2.6.2.3. Middleman theory ........................................................................................ 29 
2.6.2.4. The Interactive theory .................................................................................. 30 




2.8. The spaza shop in post-Apartheid South Africa (post-1994) ........................................... 34 
2.9. Emergence of African immigrant spaza shops .................................................................. 36 
2.10. Spaza shops as part of the informal sector ...................................................................... 38 
3.1. Introduction .............................................................................................................................. 43 
3.2. Presentation of Hillbrow ......................................................................................................... 44 
3.3. Sampling .................................................................................................................................. 46 
3.4. Data collection......................................................................................................................... 46 
3.5. Validity and reliability ............................................................................................................. 47 
3.6. Ethical considerations ............................................................................................................ 48 
3.7. Data analysis ........................................................................................................................... 48 
3.8. Limitation of the research ...................................................................................................... 49 
CHAPTER 4: ANALYSIS AND INTERPRETATION OF ..................................................... 50 
4.1. Introduction .............................................................................................................................. 50 
4.2. Basic information of shop owners ........................................................................................ 50 
4.2.1. Gender of respondents ................................................................................... 50 
4.2.2. Marital status of spaza shop owners .............................................................. 54 
4.2.3. Educational background ................................................................................. 54 
4.3. The environmental factors ..................................................................................................... 57 
4.3.1. Freedom of movement ................................................................................... 57 
4.3.2. Competition .................................................................................................... 57 
4.3.3. Access to finance for immigrant spaza shop owners ...................................... 58 
4.3.4. Business knowledge and management skills ................................................. 58 
4.4. Findings and analysis of variables ....................................................................................... 59 
4.4.1. Personal information and business success .................................................. 60 
4.4.1.1. Age groups .................................................................................................. 60 
Kruskal-Wallis H Test ....................................................................................................... 60 
4.4.1.2 Gender of respondents ...............................Error! Bookmark not defined. 
4.4.1.3. Educational level ......................................................................................... 62 
4.4.2. Internal and external business environment ................................................................... 63 
4.4.2.3. Access to health .......................................................................................... 65 




5.2. Recommendations ................................................................................................................. 74 
REFERENCES ................................................................................................................... 76 
Appendix A: Cover letter of the study (consent letter) ................................................... 86 
Appendix B: Ethical Clearance letter ............................................................................... 87 




























LIST OF TABLES  
Table 1 Number of immigrants living in South Africa  
Table 2 Age of the respondents  
Table 3 Age group respondents 
Table 4 Test statistics  
Table 5 Statistics report 
Table 6 Gender of respondents  
Table 7 Statistical report on gender respondents  
Table 8 Education level  
Table 9 Statistical report on education background  
Table 10 Working hours  
Table 11 Statistical report on working hours  
Table 12 Freedom of movement  
Table 13 Statistics report on freedom of movement  
Table 14 Access to health  
Table 15 Statistical report on access to health  
Table 16 Opportunity to open a business  














LIST OF FIGURES 
Figure 1 The national framework for LED (2017 – 2022) 
Figure 2 Map of Hillbrow 




























List of graphs  
Graph 1 Age group of spaza shop owners  


























LIST OF APPENDIX 
Appendix A: Cover letter of the study (consent letter)  
Appendix B: Ethical clearance letter 



























LIST OF ABBREVIATIONS 
ANC: Africa National Congress   
CoGTA: The Department of Cooperative Governance and Traditional Affairs    
DLPG: Department of Provincial and Government   
GTZ: German Technical Cooperation  
GEM: Global Entrepreneurship Monitor 
IOM: International Organization for Migration   
IFC: International Finance Corporation    
ID book SA: South Africa Identification book  
ILO: International Labour Organization  
LED: Local Economic Development  
NDP: National Development Plan  
RSA: Republic of South Africa   
SADC: Southern African Development Community 
SME: Small Medium Enterprise  
SPSS: Statistical Package Social Science Software 
STATKON: Statistic Consultation Service  
UNHCR: United Nation High Commissioner for Refugees 
UNDESA: United Nation Department of Economic and Social Affairs   
UN Database: United Nation Database 
U.S: United State 
VAT: Value-Add Tax  
VFS: Visa Facilitator Service  












SECTION 1: INTRODUCTION  
This technical research report is focused on investigating the success factors of 
operating a spaza shop as African immigrants in Hillbrow. By investigating these 
success factors, the report aims to investigate migrations reasons, traits and 
entrepreneurial motivation of African immigrant entrepreneurs in Hillbrow. The spaza 
shop in this area can play a significant role in alleviating poverty and creation of jobs 
for unemployed people, and also serve as a strategy to improve the livelihoods for 
those employed.  
In this technical report, spaza shop can be define according to Preston-Whyte and 
Rogers (1991) who describe them as “essentially a small neighbourhood 
convenience shop serving the community in its immediate vicinity”, those 
convenience stores that sell household goods such as sugar, cold drinks, bread, 
milk, pap, airtime, detergents and such household goods with direct daily contact for 
the basic-needs consumers in the community. Trading stall that are in front of 
properties are also regarded as spaza shops because they are within their property‟s 
boundaries, not extending onto the street and sidewalks and their owners have plans 
to enclose them in the future (Atkinson, Carala, Opsahl, Stephen, Jones,  2010).  
The next section briefly discusses the motivation for this study, the background to 
this study, the problem statement, aims and objectives of the study, research design 
and the methodology followed.     
1.1. Motivation for the study 
The development of small businesses is an excellent solution to combating 
unemployment and poverty in any economy. This is the reason why local 
government and community groups pursue economic structure, wealth and their 
employment bases in ways that promote sustainability and equity (Froy & Giguere, 
2010).  Unemployment reduces the standard of living for people and for society in 
general. In the South African context, the most observed unemployment in the South 
Africa economy is the result of structural inequality caused by Apartheid that leads to 
poverty (Terreblance, 2005). Usually, unemployed youth do not have proper skills or 
proper qualifications, especially those who cannot enter the job markets due to being 




in creating employment for this group (Leibrandt & Matsheni, 2008). They do this by 
being retailers of goods and services in both the townships (previously known as 
locations, under Apartheid) and inner-city communities (Charman et al., 2012). They 
have become necessary incubators of entrepreneurship for many South Africans and 
African migrants by providing a source of income for them.  
There have been many changes in the twenty-first century in all spheres of life. This 
century has been considered or called the age of relocation (Basingstoke et al., 
2009). This is because people move to other countries for various reasons, whether 
freely or tunder durees. There are many people relocating from their countries of 
origin to other countries more than ever before, with about two-hundred and thirty-
two million international migrants in 2013 (UN Database, POP/DB/MIG/Stock Rev, 
2013) ( Age, 2013). The statistics from the United Nations High Commissioner for 
Refugees (UNHCR) reveal that more than twenty-five per cent of the refugees in the 
world live in developing countries. Sub-Saharan, Africa especially is an area of 
interest mainly because of the lingering civilian war and political instability (UNHCR, 
2013). This movement of refugees affects the majority of African countries. For 
instance, the UNHCR (2015) statistics reveal that South Africa by itself hosts around 
586000 refugees and asylum seekers. South Africa has becomes a destination for 
many fellow Africans from other countries because of its image as a safe refuge for 
African asylum seekers and as a hospitable territory for economic immigrants from 
the developing world. However, this is very often not the case in reality, as the past 
eleven years of spurts of xenophobic violence started to hit South Africa (Semboja, 
2015) ( Chinomona & Maziriri, 2015) and continued even as at august 2019. 
Many Africans believe that democratic South Africa is   a “land of milk and honey” 
and has become the destination of survival for many people from other African 
countries, (Pebery, 2009). During the apartheid era, migration occurred 
predominantly by Africans from the southern regions and South African people from 
within the country who travelled from rural areas to the city. The reason behind this 
migration was the evolution of that society from an agriculture-based one to an 
industrial one. This later sees the urban areas become the developed cites such as 




The development of these cities came about from the need for labour derived from 
the increased service needs of developing industrial cities.  This change led to the 
movement of people from within and outside the country (Van Onselen, 1998). Since 
the end of Apartheid, the migration patterns changed with a sustained migration from 
other regions of Africa such as West Africa, like Nigeria and Ghana with increased 
migration from fellow SADC neighbours such as Zimbabwe, Mozambique, Namibia 
and Botswana, we can include in this list Somalia and Ethiopia these two nations are 
from East of Africa (Wentzel & Tlabela, 2005). The reason for the migration this time 
can be attributed to push factors such as ethnicity, political violence, natural 
disasters and a general economic downturn in the region (Wentzel & Tlabela, 2005). 
In addition, the South African population from all the provinces could freely move 
within the country, which increased a mass migration to urban areas. Kok & 
Collinson (2006) urban centres such as Johannesburg have come to represent a 
place where Africans of different cultures meet and interchange cultures. One of the 
places in Johannesburg where different African immigrants live is Hillbrow. Hillbrow 
is one of the places in Johannesburg where there are economically centred 
activities. (United Nations Conference on Trade and Development, 2018) 
In short, the movement of people around the continent of Africa or within countries is 
motivated by factors such as opportunities in neighbouring countries such as 
economic opportunities, and this can be view as pull factor, pulling African immigrant 
out their countries of origin. This is one of the reasons that explain massive 
immigration of fellow African brothers in South Africa because the outlook of South 
Africa economy compare to economy of some African countries. There are also the 
push factor force immigrants out of their countries, such as war and conflicts, political 
instability in the country or continent, food insecurity, and governance failure, to 
name a few (Colletta, 2015, quoted in African Human Mobility Review, 2015). For 
instance, Somalian immigrants were pushed to migrate to other countries around the 
world because of political instability in the country (Ahmed, 1999). The Somali civil 
war erupted in the early 1990s and forced many Somalians to leave their country 
and search for a better life somewhere else including South Africa (Ahmed, 1999).  
This study focuses on mainly African immigrants and how they manage to establish 
themselves in running spaza shops in Hillbrow. Specific focus is on the reason 




The determining factors will be culture, entrepreneurial attitude, pricing strategies 
and the type of supplier networks that African migrants have in their adopted country.   
To summarise, this study focuses on the characteristics and factors that promote the 
success of the spaza shop run by African immigrants in Hillbrow in inner-city 
Johannesburg. Hillbrow is selected as the research location as it offers an interesting 
case study where numerous spaza shops of various types are being developed in 
this area at an accelerated rate and makes research sense where local economic 
development is concerned. According to the South Africa Census (2011), eighty per 
cent of the population of Hillbrow consists of African migrants. It is essential to 
understand the organisational and entrepreneurial dimensions of spaza shops, the 
owners‟ approach to business and its operations, the role of social networking in 
their businesses, government and different stakeholder involvement, or lack thereof, 
in promoting economic growth and economic sustainability.   
1.2. Background to the study 
Developing countries face many challenges in major cities like food insecurity, 
inequality, migration, unemployment and population growth. All these challenges can 
be responsible for the increase in economic activities in general. The needed 
economic growth can be a generator or make way for rapid growth in the informal 
sector (Desoto, 1989) (Lyons & Snoxell, 2005). In most of the developing countries, 
the informal sector plays a notable role in the life of the community members. The 
informal sector has become a source of income for people who could not find jobs in 
the structured or formal industry. The International Labour Organisation (ILO) and 
other organisations have become more aware of the role that informal sectors play in 
the economy by generating income to the unemployed (Lyons & Snoxell, 2005).  
In South Africa the informal sector has also become the primary source of income for 
people, especially in urban areas. Lund and Skinner (2004) point out that the South 
African informal sector remains undeveloped because of the lack of skills and lower 
educational background of the working population over the past years. The South 
African Government has been motivating youth and adults to start their own 
businesses and create job opportunities to accelerate economic growth. In the last 
decade, South Africa has experienced increased activities in the informal sector by 




Migration Data Portal run by the International Organisation for Migration (IOM), in 
2017 the number of immigrants living in South Africa was estimated to be four 
million. This estimation was the product of the work of the Population Division of the 
UN‟s Department of Economic and Social Affairs (UNDESA) by suggesting the 
number of immigrants in South Africa has doubled between 2010 and 2017 and 
added that 1.1 million refugees and asylum seekers were hosted in the country in 
2016. These figures, however were contested to be incorrect, according to L. Landau 
and Africa Check, the former stating “that adding more than a million asylum seekers 
on top of the 2.2 million immigrants counted in the 2011 Census is nothing but 
bogus.” Landau (2018) the 2011 census figure reveals 2.2 million foreign-born 
individuals living in South Africa, both documented and undocumented. Some eight-
hundred thousand new immigrants who supposedly arrived since 2011 is also highly 
unlikely. According to South Africa Census (2011), 2.2 million immigrants lived in 
South Africa in 2011 plus approximately million to have immigrated between 2011-
2016 (Stats SA, 2011). Without the four-hundred thousand migrants deported from 
the country by the Department of Home Affairs during this period, immigrants in 
South Africa in 2016 averaged about 2.8 million, with a slight increase in 2016, but 
most unlikely four million (Heleta, 2018). 
Loren Landau, a migration expert from University of the Witwatersrand opposes this 
number of four million by saying the number of immigrants has grown in South Africa 
since 2011 in line with the population growth and there is no reason to inflate in four 
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According to South Africa census 2011, the 
number of immigrants lived in the country    
According to Loren Landau a migration expert from 
university of the Witwatersrand  
According to the migration Data Portal run by the 
International Organisation for Migration (IOM) 
  Source: researcher own (2019)  
The number of immigrants living in South Africa increased year after year according 
to report find in table 1 but for more clarity in this technical report we rely on the 
United Nations High Commissioner for Refugees Report. According to the United 
Nations High Commissioner for Refugees (UNHCR) 2015 Report, South Africa 
hosted 586,000 refugees and asylum seekers with 112,192 being refugees and 
463,900 asylum seekers.   
It is estimated that the high proportion of African immigrants living in South Africa are 
engaged in informal activities and this suggests that they are unable to seek 
employment within the formal economy and most of them are driven by the ability to 
be self-employed. As evident, they have self-employment skills which push them to 
work harder while their social and business networks allow them to exploit business 
opportunities within townships in the adopted country (Gastrow & Amit, 2013). This 
explains their dominance in running spaza shops in townships according to 
Charman, Petersen and Piper (2012).  
Nowadays, immigration between countries is still a growing concern in the labour, 
goods and services markets. It establishes competition between the local population 
and immigrants and the performance of a business depends on the management of 




Immigrant management differs from local citizens. It is therefore vital to understand 
the drivers of entrepreneurship practices amongst African migrants (Liederman et al., 
2013) (Semboja, 2015). This above assertion reproduces regular proficient exercises 
of business activity to become prominent and as a strategy to implement appropriate 
policy interventions. However, research related to spaza shops is limited and this 
study explains the drivers of entrepreneurship amongst migrants, especially 
refugees, in a South African context. The most relevant study is the one by Campbell 
et al (2006), De Jong (1994) and Weaver (1998). Even though these studies are not 
carried out in the South African context, they focus on those who control informal 
sectors and the concepts or theories of immigrant entrepreneurship used to explain 
this research focus. 
Spaza shops as small businesses can be categorised as informal businesses from 
the start. Informal businesses are defined as businesses out of the control of legal 
authorities and are often regarded as survivalist businesses while the formal small 
businesses are registered (Lief & Laurance, 2012). This study will investigate the 
success factors of operating a spaza shop in Hillbrow in inner Johannesburg city, 
focusing on immigrants. 
1.3. Problem statement  
Refugee or African migration in any country requires a strong will to survive and in 
most cases the objective of young people‟s migration is to improve their standard of 
living and pursue better opportunities for themselves and their families in both the 
adopted country and back home (Castles, 2000). In many cases, the migrant leaves 
families behind and in some cases, they migrate with some of the family members. 
(Castles, 2000). This condition forces migrants to create a source of income and 
they are inclined to work hard for the success of their businesses to support their 
families in their adopted country and back home in the form of remittance. For 
instance, the Minster of Small Business Development in South Africa, Lindiwe Zulu, 
found that Somalians are great examples of business success in South Africa. After 
having been exposed to the harsh conditions of civil war, they have been able to 
succeed where the local citizens fail to produce good results in business by running 
spaza shops. (Somalian businesses are great example for South Africa New 24, 




migrants, Somali immigrants, for example, had the opportunity to engage in business 
or economic activities before arriving in South Africa (Bashir, 2016). 
South Africa faces tremendous challenges with a high influx of African immigrants, 
as highlighted above with 586,000 African immigrants in 2015 according to UNHCR 
report and the high rate of unemployment in South Africa sits at 29% for job-seeking 
unemployed whereas the total unemployed is close to 35.5% (Statistic South Africa, 
2019). Unemployment is one of the biggest and most complex socio-economic 
challenges South Africa has faced in the last decade, due to institutionalised and 
structural inequalities that remain the long-standing symptoms of Apartheid 
(Albertus, 2019). 
Majority of the African immigrants who decided to remain in the country resorted to 
the informal sector, opening spaza shops, as they are known in South Africa (Bashir, 
2016).It is through the informal sector that African immigrants and large numbers of 
South Africans find a way to escape from poverty as they struggle to meet their basic 
needs (Bashir, 2016). 
The informal sector can be considered a source of income to many who cannot find 
employment in the formal sector and allows them to fulfill their vocations and to stay 
away from crime usually due to the desperation that comes with unemployment and 
poverty. Crime in South Africa is a significant problem and increased by one per cent 
from 2017/18 to 2018/19 with a total of 2.01 million crimes recorded in 2019 down 
from 2.09 million recorded in 2018 (Statistics South Africa, 2019). Getting answers to 
the research questions, will give us an idea of the success factors for running a 
spaza shop in Hillbrow.   
1.4. Research questions  
The primary and investigative research questions will be discussed in 1.4.1 and 
1.4.2. These research questions will be analysed in Chapter 4. 
1.4.1. Primary research questions: 
1. What Hillbrow are the characteristics of the immigrant business owners of the 




2. What factors contribute to the success of an immigrant-run sustainable spaza 
shop in Hillbrow?   
1.4.2. Investigate research questions: 
1. What are the managerial competencies and financial skills of immigrant 
business owners of the spaza shops in Hillbrow?  
2. What is the impact of market competition on the success of spaza shops in 
Hillbrow?  
3. Do spaza shop owners in Hillbrow use a survival pricing strategy or normal 
pricing to sell their products?  
4. What is the impact of the Johannesburg CBD economy on the success 
factors of spaza shops in Hillbrow?  
5. What organisations are in place to represent the interest of immigrant 
businesses and spaza shops in Hillbrow?  
1.5. Aims and objectives of the study  
The aim of this study is to identify the factors that are behind the success of 
immigrant-run spaza shops.  With a focus on Hillbrow, where most, that is, eighty per 
cent of the population are African immigrants who set up businesses for survival 
purposes (South African Census, 2011). This study is important because the formal 
sector in South Africa is limited in providing jobs for immigrants as well as South 
Africans. The success of small businesses is one of the remedies to combat 
unemployment and is therefore essential to identify the factors that promote the 
success of the spaza shop. This study will therefore, add to the existing literature 
based on the idea that it pays attention to African migrants who operate and run 
spaza shops in Hillbrow. Considering the high level of informal employment among 
African immigrants (Hovel, 2007), this study will further expose how businesses 
owned by African immigrants or refugees tend to survive without direct assistance 
from the government of their adopted country, South Africa and from the government 
of their countries of origin.  
1.6. Research design and methodology   
This technical research report has been described as a systematic investigation 




understand, describe, predict or to control an managerial capacity of the 
entrepreneur in order to come up with sustainable venture or to describe 
psychological phenomenon or to empower individuals in such contexts (Materms, 
2005).  Greener (2008) argues that a research design is a big plan of approach to a 
topic. The focus of this technical research report is the investigation into success 
factors of spaza shops in Hillbrow, with a focus on immigrant-run small business. 
1.6.1. Methodology  
The study   will make use of the quantitative method. Quantitative data is used to 
make a statistical representation of the situation of the spaza shop in Hillbrow which 
means showing how spaza shop owners run their businesses and to understand 
how people perceive spaza shops. Quantitative data is derived from the responses 
of the spaza shop owners and employees. Graphs and tables are used to present 
the general picture of the situation the spaza shop finds itself in, in Hillbrow. In this 
light, there is a need to establish the factors that affect the success of running a 
spaza shop in Hillbrow.   
1.6.2. Population and sampling   
Hillbrow is situated in the central business district of Johannesburg. The outcome of 
such an investigation will be to gain a sense of the levels of social and political 
acceptability of the spaza shop in urban residential spaces such as Hillbrow and to 
work on a possible regulation that is better suited for the context and survival of the 
spaza shop.   
Sampling refers by selecting some of the elements or a group that represents the 
entire population (Zikmund et al, 2010). Population with the objective to gather 
complete information on the population (Khan, 2008). This study makes use of 
convenience sampling meaning the objective is to obtain a population unit that is 
convenient and available for research the target population for the survey is African 
immigrant spaza-shop owners operating spaza shops in Hillbrow.    
1.6.3. Data collection  
According to Kothari (2004), a questionnaire is the means of collecting identical data 




systematically analysed. The technique is used to collect data for empirical studies 
and was designed under normal and ordinal scales of measurement.  
The questionnaire was the primary data collection instrument and allowed the 
researcher to approach as many participants as possible for an accurate evaluation 
of the validity of data. This instrument allows the researcher to reduce discrepancies 
in the interpretation of data, minimise the cost of materials and save time 
(Denscombe, 2007). The questionnaire can be found in the appendix c of this thesis. 
The questionnaire was designed with the helped of Statkon (Statistical consultation 
service) at the University of Johannesburg in perspective with what the technical 
report wanted to achieve and the questions asked aimed to extract the appropriate 
information, for instance questions relate to demographic factors like age and 
education. Some other questions allowed the researcher to obtain information about 
African immigrants and how they would rate their freedom of movement, access to 
health services and opportunity to start a business and working hours, amongst 
others.                                                       
1.7. Ethical implications   
Ethics are associated with the way the research will interrelate with people, the 
material, the intellectual property and other issues such as dealing with the 
supervisor (Mack et al., 2005). Ethical issues are relevant when the researcher 
conducts research and must always consider the safety and the rights of the 
participants, at all stages of the research process. The researcher needs to ask 
permission to the universities relevant ethics committees to get permission to 
conduct research. The participants were informed by the researcher about the 
purpose of the research by following the ethical guidelines of the University of 
Johannesburg. The participants have the right to refuse or decline to be part of the 
research and were made aware that participation is on a voluntary basis and that all 
information would be kept private and confidential and used for research purposes 
only. The appendix of this thesis contains the relevant ethic‟s permission letter.  
1.8. Section outline of the report  





SECTION 1: INTRODUCTION   
This technical research report presented the motivation to the study and the 
background of the study has been highlighted by explaining the reason for this study 
to be conducted. The problem statement and aims and objectives of the study are 
covered in section1 and a brief explanation of the research methodology and 
instrument used.  
SECTION 2: LITERATURE REVIEW 
The literature review consists of many sources from academic journals, reports, 
publications, media reports and expert individuals involved in African immigrants 
entrepreneurial-ships, small businesses in South Africa (spaza shop) and 
publications. Key words of research such as success factors, spaza shop, informal 
trade and Hillbrow contribute to the review of literature for this thesis. Understanding 
how spaza shops developed in South Africa helps us to get the sense of the role it 
plays in the South African economy and to alleviate poverty by contributing to 
informal-sector employment.   
SECTION 3: RESEARCH METHODOLOGY 
The technical research report covers the research methods and techniques applied 
to collect and analyse data by using some of the success factors that were identified 
in running spaza shops in Hillbrow in particular and small businesses in general   in 
South Africa in order to establish proper recommendations for small businesses. The 
research methodology is a quantitative collection of data derived from the responses 
given by participants in this research, using a Questionnaire research instrument 
given to willing African immigrant owners of spaza shops in Hillbrow. The results 
were then tabulated, formulated and interpreted.   
SECTION 4: FINDINGS AND DISCUSSION   
The technical research report discusses the outcomes after statistical tests of SSPS 
were conducted based on data collection of African immigrant owners of small 
businesses in Hillbrow and provides a detailed analysis of data collected that leads 
to a proper conclusion and recommendations of this thesis. This chapter discusses 




SECTION 5: CONCLUSION AND RECOMMENDATIONS  
This technical research report covers some of the critical success factors of running 
a spaza shop in Hillbrow by African immigrants that entrepreneurs can value or take 
into consideration in their business success. Recommendations have been made to 
ensure these success factors get the desired attention to help entrepreneurs of small 
businesses run their business successfully and sustainably and in safety. It also 
recommends government and relevant local authorities to make access to small 
business ownership and operations more accessible to the poor and immigrant small 
business owner, as the research shows that immigrant-run small businesses do 






















SECTION 2: LITERATURE REVIEW 
2.1 introduction                                                                   
In the last decade spaza shops provided employment alternatives for many people 
who found it difficult to get employment in formal sectors and as a source of income 
especially in the case of African immigrants but also poor local citizens (Kalitanyi & 
Visser, 2010). This literature review primarily focuses on the spaza shops run by 
African immigrants in Hillbrow, in inner-city Johannesburg. For the purpose of this 
research study, a spaza shop is defined as a convenience store which is operated 
from the front of a house or in a makeshift container located in front of a house, and 
sells basic grocery items to members of the surrounding community (Von 
Broembsen, 2008). The growth of the spaza shop in Hillbrow run by fellow African 
immigrants attracted the attention to understand entrepreneurship among this 
community, as eighty per cent of members of this community are African immigrants 
(South African census, 2011). This section two starts by unpacking migrant 
entrepreneurship in Hillbrow. This discussion is followed by Local Economic 
Development theory.  
2.2. Immigrant entrepreneurship in Hillbrow  
Migrant entrepreneurship in Hillbrow creates jobs in many ways. Firstly, 
entrepreneurs support local wholesalers and retailers, where they stock their goods. 
Secondly, they play a critical role by alleviating poverty that presents itself in Hillbrow 
by creating employment or hiring people who work for them in their businesses. 
Finally, they provide access to basic-necessity goods, especially for the marginlised 
populations, the poor, immigrant and refugee communities, who have limited access 
to the suburbs and gentrified areas of Johannesburg and surrounds. (Kalitanyi & 
Visser, 2010). 
Immigrant entrepreneurship refers to entrepreneurial activities practised by 
immigrants in their host countries either through their own initiative or with the help of 
relatives or friends in their host countries or home country (Nestorowicz, 2011) 
(Tengeh, 2013). The businesses owned by immigrants are referred to as immigrant- 




country and opens a business for the purpose of economic survival (Vingradov, 
2008) (Garg & Phayame, 2014).  
With the density of the population in Hillbrow, about 74131 people, according to the 
Census, 2011, it appears that one of the main characteristics for doing business in 
Hillbrow is the business opportunity that presents itself everywhere on every corner 
and at all times of the day and night meaning all entrepreneurs with a general 
knowledge of business can make use of that element and make a living in a 
somewhat harsh environment. Gewer (2013) gives an example of a woman from 
Tanzania by the name of Mama Arafat who started a business in 2010, a kitchen 
where she made pap, beef, braai, and Indian foods such as pilau, chapati and roti. 
She also had a tea shop and finally a market stall in Hillbrow where she sold 
cigarettes and with all those small activities, in short periods of time she was able to 
provide for her baby and pay rent. By selling only cigarettes and sweets, within six 
months she made more than R12000. The story highlights the flexibility and 
entrepreneurial talent that many of the residents in Hillbrow display and most 
importantly, illustrates the fact there are relatively good livelihoods to be made within 
the area and can provide people with an improved quality of life (Gewer, 2013).    
Many studies such as Yoom (1991) and Sanders and Nee (1996) focused on 
entrepreneurship among refugees across the world. These studies explain how the 
refugees conducted their businesses and the main challenge identified in them 
relates to migrants‟ survival strategies (Yoon, 1991). The focus of these studies is on 
refugees within their own countries who have some level of background, but they 
could not be accommodated within the formal structured economy. Most of the South 
African literature and research conducted on the survival strategies of African 
migrants focuses on townships. Olawale and Garwe (2010) considered information 
related to the entrepreneurship as vital, because it creates job opportunities and 
sustains economic growth.  Promoting this sector and understanding the experience 
of African migrants in small businesses is a concern and a central question for policy 
makers (Fatoki & Garwe, 2010). 
This study will focus on the existing theories out there related to the 
entrepreneurship of immigrants or seek to explain entrepreneurship among the 




opportunity theories, push and pull theories, the interactive theory and the 
middleman theory and small business theory (spaza shop). Zhang (2010) it also 
attempts to explain the ecological and legitimate factors that propel immigrants 
towards entrepreneurial activities. One of the reasons may be because African 
immigrants do not find themselves integrated into South African society very 
favourably. Thus, they start running spaza shops and become involved in 
entrepreneurial activities. It is therefore essential to explain the role that African 
states and the African Union play in identifying solutions for one united Africa 
because the question of identity must include themes around security, safety, 
belonging and homes for both African immigrants and Black South Africans. Makinda 
et al (2016) state that the African Union developed a policy agenda in 2013 which 
consisted of building an integrated African based on global governance.  
According to Moorman and Halloran (1993), an entrepreneur is a person who takes 
risks and is willing to invest their money, time and ability in the pursuit of profit. There 
is no requirement of age or education to become an entrepreneur. Any person with 
ideas, self-confidence, determination and creativity can become an entrepreneur. 
The ability to innovate is one of the critical successes in providing a comparative 
advantage for the entrepreneur. (Zoltan, 2008) In order words, entrepreneurs should 
gain a competitive advantage in the market. Zoltan (2008) states that economic 
development involves changes and the entrepreneur becomes the best agent of this 
change. Entrepreneurship matters for developing countries because of the 
importance of this market in boosting the economy of the country. Rwigena and 
Venter (2004) define entrepreneurship as an essential driving force to achieve output 
growth, welfare and success. Herrington et al., (2009) state that an entrepreneur is a 
person who can transform the economic resources from low productivity to high 
productivity. However, Sathiabana (2010) describes entrepreneurship as a multi-
faceted practice of generating capital.  
To guide this study, “entrepreneurship” is defined according to Brurger, Mahadea 
and O‟Neill (2004) as the act of taking a business opportunity in the market and 
assembling the necessary resources to come up with a new venture creation, which 
contributes to a country‟s economic growth. Entrepreneurship is the potential art that 
can pose the actions and the effects of diversification and growth in the economy, 




2.3. Local economic development 
Entrepreneurs have a challenge in emerging in an economy that does not only 
involve them becoming successful in sometimes restrictive environments but to also 
lead as an example and assist in developing a system to create a business-enabling 
environment (Young et al., 2002). There are many ways that development in 
economic activities can be viewed. This can either be an increase in economic 
actions entirely but does not necessarily imply a change in the structure of the 
economy. It can also be an increase in monetary funds flowing into the economy 
from external investors or the determinant can be an increase the in-flow of 
investment into the economy. Local economic development brings excellent 
developments in the economy‟s ability to create financial stability for its residents 
(Rogerson & Rogerson, 2010). In this study, local economic development is used to 
represent any increase in economic activity. This is because it has the potential of 
benefiting those who were unable to form economic activities before, like in 
Apartheid. The importance of small business is vital and cannot be ignored in the 
context of stimulating development in a market that already faces numerous other 
constraints to development (Neil, 2001).  
For the migrants in Hillbrow, there are not many studies, sources and statistics 
outlining the success factors for their spaza shops. Research, through this technical 
investigation has the potential to benefit the community where these small 
businesses are run by filling in the holes in the research about immigrant-run spaza 
shops in Hillbrow. Similar studies done previously in surrounding areas of Hillbrow 
like Yeoville emerged and are relevant for Hillbrow because of the configuration of 
the population as Yeoville is dominated by African migrants just like Hillbrow 
(Pebery, 2016). 
The city of Johannesburg came up with a plan of cleaning the informal traders in 
Yeoville as part of the regeneration program in the inner city in the early 2000s 
(Dhliwayo, 2003) (Benit-Gbaffou, 2008). Spaza shops are part of the informal sector 
and therefore the city wanted to ban spaza shop functionalities in residential spaces 
in Yeoville. The local community members and spaza-shop owners negotiated with 
the city and they negotiated an agreement that spaza shops will be established in 




Africa. (Peberdy, 2016) One of the main conditions is that people who want to trade 
or open spaza shops must first apply for consent at the council offices and wait for 
approval before operating (Peberdy, 2016). Today, the houses in this area are 
viewed as more than a place to reside in but also as a source of income. There is a 
rising concern with the way these spaza shops have been conducting their 
businesses. Many argue that most of the spaza shops deal with illegal activities such 
as drug-dealing and others operate illegal shebeens and sell illegal and unlicensed 
alcohol (Mhlanga, 2011). Others sell illegal goods such as dagga (Cannabis) and 
unlicensed alcohol (Khoza, 2011). Some spaza shops spill out onto the pavements 
rather than remain a window in the wall and some contravene the by-laws by selling 
alcohol and loose cigarettes and play loud music pass the official times for sound 
according to the Johannesburg municipality regulations. (Simithers, 2011).     
2.4. Informal sector 
The term informal sector receives different definitions according to different authors 
but can be defined as activities ranging from spaza or tuck shops to hawkers (Pettie, 
1987 cited in Devey et al., 2006). This study emphasises spaza shops that operate 
in sectionally occupied residential homes and flats. In South Africa, the National 
Small Business Act (Act 102 of 1996) defines five business categories including a 
micro enterprise as an enterprise which has a turnover of less than one million 
Rands. The Informal sector incorporates any business that employs less than five 
workers and is not registered as formal businesses (Abor and Quatey, 2010). Micro 
enterprises, spaza shops, mini-bus taxis and house-hold industries fall into this 
category. 
However, Abdul et al., (2015) find that the informal sector is characterised by 
unrecorded production, a low scale of job creation and a low growth rate. The 
informal sector is often considered as a desperate attempt to escape from the 
poverty trap (Nieman & Nieuwenhuizen, 2009).  The informal sector, according to 
Kroom (2006), all economic activities those are not recorded or registered by the law 
or government. It includes micro enterprises of a diverse nature as it is crucial for the 
local governments and community groups to pursue economic structures, wealth and 
their employment in ways that promote sustainability and equity and curb 




community in general. In the South African context the most observed 
unemployment in the South African economy is the structural inequality that leads to 
massive unemployment, especially among the youth who are not well equipped with 
adequate knowledge, skills and qualifications due to a failing education system that 
cannot adequately cater for the mostly poor population of students with the latest 
unemployment rate sitting at 30% in 2019 (Statistics SA, 2019).  
In response to the massive unemployment for more than a decade, spaza shops 
have played an important role as retailers of household grocery items in townships 
and inner-city areas like Hillbrow. (Kroom, 2006). They are also essential generators 
of entrepreneurs for many South African and African migrants by providing a source 
of income but the terms in which these spaza shops operate in Hillbrow and 
elsewhere in South Africa need to be formalised. Spaza shops should be registered 
and adhere to South African laws and regulations in order to operate (Kroom, 2006). 
2.5. Spaza shop  
This study will look at the theory of local economic development and how it unfolds in 
the South African context in the inner city of Johannesburg, with particular emphasis 
on the spaza shop in Hillbrow.  
Spaza shops, as a small business, the practice of such small business, or the 
running of spaza shops intensified during the segregation era when most of the 
Black people were restricted in running their businesses (Bear, 2005). During the 
period of Apartheid, most of the shop owners concealed their businesses or shops 
inside their homes to avoid the authorities. Presently these shops are based in the 
residential premises for commercial purposes other than fear of persecution (Bear, 
2005). Usually, spaza shops have minimal areas to function in and most of the spaza 
shops operate from sheds, garages or even bedrooms within the surrounding 
Johannesburg townships. Continued deregulation means spaza shops are no longer 
hidden and it has become legal by owners obtaining a business license in 
accordance with the Business Act, 1991 (Act No.71 of 1991) (City of Johannesburg 
Municipal Manager, Act 32, 2000) 
Terblanche (1991) defines a spaza shop as a business with limited floor space 




responsible for the development and continuation of spaza shops within the levels of 
unemployment amongst the Black population and a small probability of major white 
retailers to operate in townships (Terblanche, 1991). Ligthelm (2003) defines a 
spaza shop as a small business which operates from residential stands or homes. 
The author paid attention to the size, role and characteristic of spaza shops. 
According to this definition, most of the spaza shops play a significant role in the 
economy of South Africa by providing employment for some in the community. 
Ligthelm (2003) studied the informal retail shops in South Africa and concludes that 
spaza shops have a positive impact on the formal economy by providing job 
opportunities to those who are unemployed. The majorities of spaza shops are 
equipped with utilities like electricity and water and use bank facilities such as 
savings and business cheque accounts and the spaza shop is an unrecorded 
business that is run from the residential premise where customers purchase basic 
groceries over the counter (Von Broembsen, 2008). 
Atkinson et al., (2010) also explain that in some cases there are extensions build on 
the edge of the property where spaza-shop keepers operate from in this instance. 
Rudimentary materials such as cardboard or corrugated iron are used to construct 
the structure for the operation. Other spaza shops are also on the street frontage 
from residential properties but are constructed with bricks to make them look formal 
(Atkinson et al., 2010). 
2.5.1. Spaza shops in Hillbrow 
The 1979 Johannesburg Town Planning Scheme prohibited spaza shops from being 
established in residential areas, but it started growing (Sanatra, 2011). Spaza shops 
in Hillbrow emerged because of the movement of Black people and immigrants into 
the area (Simithers, 2011). With the new government and democracy after 48 years 
of the Apartheid regime, people started to feel a bit freer to engage more and more 
in entrepreneurial activities to combat joblessness and unemployment in a turbulent 
society changing over from Apartheid to electoral democracy in 1994 and they had to 
make a living somehow (Yeoville Stakeholders Forum, 2011). People started 
establishing informal shops as they had done so in the townships that they came 




flats are viewed as more than just places to reside but as bases for revenue to be 
made.  
Spaza shops play an essential role in Hillbrow. Although some residents are against 
the development of spaza shops because they alter the residential character of the 
area, others find it convenient, because spaza shops in Hillbrow operate till late, 
some for 24 hours a day and are conveniently located in the urban areas where 
people live and work and where there is little access to transport for the majority of 
South Africans and immigrants who rely mostly on public transport to get to the big 
retail shops or to afford those prices. At every corner and at every time of the day 
there is trade occurring and a business opportunity or means to survival waiting. One 
more thing to be emphasised is the configuration of the population in Hillbrow. 
According to the South Africa Census (2011) eighty per cent of the population of 
Hillbrow consists of African immigrants and most of the owners of spaza shops in 
Hillbrow are also African immigrants. Some of those spaza shops are dominated by 
African foods from outside of South Africa to cater to the needs and tastes of the 
immigrant population in Hillbrow, such as Zimbabweans, Tanzanians, Ethiopians, 
Malawians, etc. 
2.6. Theories  
In order to understand entrepreneurship among immigrants for business activities, 
this paragraph will firstly look at the theory of local economic development in South 
Africa and the second point will be theories on immigrant entrepreneurship. An 
internet search was conducted with a combination of words such as immigrant, 
foreign-owned shop, South Africa, spaza shop and small business. It is possible that 
not all literature on immigrant entrepreneurship has been taken into consideration 
despite an exhaustive search. There are many theories that explained 
entrepreneurships amongst the immigrants but for the purpose of this study only 
necessity and opportunity theories, push and pull theories, middleman theory, and 
the interactive theory is discussed (Zhang, 2010).  
The next points discuss the theory of local economic development in South Africa 




2.6.1. Theory of local economic development  
The World Bank (1991) describes the purpose of Local Economic Development 
(LED): “It is to build up the economic capacity of local areas to improve its economic 
future and quality of life for all. It is a process by which public, business and NGOs 
and their partners work collectively to create better conditions for economic growth 
and development”. By looking at this statement above, local entrepreneurship could 
play a significant role in the development of communities or improve the lives of 
community members in the form of enterprises that create the movement of capital. 
These could be street hawkers, spaza shops, minus-bus taxis and taverns. The 
informal sector and forms of subsistence and survivalist entrepreneurship should be 
included as LED in the developing context (Neil, 2001). The reason behind this is to 
stimulate the development in the markets, which already face numerous difficulties in 
development (Neil, 2001).  
The International Labour Organisation (ILO) use LED as the process that promotes 
partnerships between the private and public sector. This arrangement develops a 
common development strategy that uses local resources and products, more output, 
increased job opportunities and provides a competitive advantage in the international 
market.  (ILO, 2006). 
 The German Technical Cooperation Agency (GTZ) now maintain that LED is an 
ongoing process by which key stakeholders and institutions, public and private as 
well as civil society, work together to create a peculiar advantage for the locale and 
its firms, to prevent market failure, bureaucratic and legal obstacles for local 
business and strengthen competition amongst local firms (Ruecker & Trash, 2007).  
Abrahams (2003) defines Local economic development as the process which 
organises and mobilises resources such as human, financial, capital and natural in 
society. The aim of the process is to improve the standards of living of the 
community by creating more job opportunities for the large number of unemployed 
youth. The link between entrepreneurship and LED is vital in order to set the 
baseline for creating an environment conducive to new business development. 
Entrepreneurs, not bureaucrats are the engines of economic growth and job creation 




order to inspire growth in any structure that is directed by economic market principles 
(Nolan, 2004).   
In South Africa, especially, there is a confusion of initiative and LED is based on a 
generic policy that is passed on to local authorities without the necessary resources 
to make them a success (Rogerson, 1997). The Local Government Transition Act 
(No 2019 of 1993) allocates various tasks and powers to the local government to 
provide and   promote integrated economic development and equitable distribution of 
resources (Neil & Binns, 2001). It took ten years of struggle to establish a coherent 
guideline for LED planning in South Africa and in 2006 a consolidated national 
framework document was released to develop the local economies (Rogerson & 
Rogerson, 2010).  
The South African Government has followed a neo-liberal path to development and 
economic policy than was planned in 1994, according to a number the authors, as a 
result of external market and economic pressures (Binns & Neil, 2001).  
In 2006, the National Framework was implemented by the Department of Provincial 
and Local Government in South Africa (DLPG).  The aim of the project is to sustain 
local development through united government actions. The document has all the 
aspects but admits at the end that the plan for implementation for success is lacking 
(DPLG, 2006). The South African Government‟s vision is that the local economies 
must be inclusive and dynamic places that promote investment, job opportunities 
and wealth that will benefit local citizens (National Framework for LED, 2017). The 
2017 idea was to encourage municipalities to sustain competitive, lucrative, local 
economies that maximise opportunities, address local needs and contribute to 
national development objectives (National Framework for LED, 2017).  
The objective of LED is to create inclusive economic growth that benefits every 
member of the community and contributes to poverty reduction. This study ties up 
with pillar two, informal economy support for inner- city economic revitalisation. The 
next paragraph will represent the schematic overview of six pillars, according to the 





The implementation of the National Framework would be governed by six core 
pillars:    
Figure 1: Schematic Overview of the 2017-2022 National Framework for Local Economic   
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Source: The National Framework for LED (2017-2022)   
Development is still a challenge in most developing countries as it requires a 
multifaceted reform in the cultural and political structure in terms of institutional 
changes. It also involves the redistribution of growth and the improvement of living 
standards. In order to achieve this development, the government needs to implement 
the appropriate economic policy (National Framework for LED, 2017).  
Local economic development is the partnership between the private sector, the 
public sector and the local communities (Meyer, 2013). In this delivery triangle the 
role of local economic government in terms of the constitution needs to promote 
economic development, a healthy environment and a local government which is 
accountable to all the people in the community.  It is critical to identify the available 
resources and use them in efficient ways that will benefit everyone (Meyer, 2013). 
The National Development Plan (NDP) (2012) has the objective to eradicate poverty 
and reduce inequality by 2030. This program enters in line with the millennium 
development program whose target is to curb world poverty by less than two per 
cent. This goal can be achieved with a sustained and inclusive economic growth. 
Sienkiewicz (2014) says that the National Development Plan (2012) is designed to 
ensure that South Africa‟s economy can diversify ownership of production, eliminate 
poverty and reduce inequality. To achieve sustainable and inclusive growth by 2030, 
the NDP (2012) suggests that South Africa designs a strong network of economic 
infrastructure.  
The Department of Cooperative Governance and Traditional Affairs (CoGTA) plans 
are to improve lives in communities. CoGTA (2010) set out standards, guidelines 
and targets that each municipality should perform according to. For instance, Batho 
Pele principles consist of prioritizing human interest, encouraging and supporting the 
delivery of municipal services by the right quality standards, good governance, 
accountability and transparency, ensure sound financial management and build 
institutional resilience and administrative capacity. (DPSA, 2016)  
The NDP and CoGTA are just a few amongst the multitude of plans and 




these two plans find their objectives in helping Local Economic Development (LED) 
(Maphela, Mlangeni & Musakanya, 2019) 
2.6.2. Theories of immigrant entrepreneurships in Hillbrow 
Youth unemployment is one of the biggest challenges in developing countries in 
general and South Africa in particular (Leibrandt D & Matsheni C, 2008) To find a job 
in the formal sector is demanding for migrants and they are constrained financially 
and therefore are forced to establish small businesses to sustain a living and 
integrate themselves into the community (Keith Hart quoted in Tranberg & Vaa, 
2004). Zhang (2010) classified the theories of immigrants‟ entrepreneurship as 
Necessity and Opportunity Theory, Push and Pull Theory, Intermediary Theory and 
the Interactive Theory. These four theories will enable us to understand some of the 
factors that drive immigrants into entrepreneurship, highlighted in the next points. 
2.6.2.1. Push and Pull theories  
Immigrants ability to start businesses is motivated by the push and pulls factors. The 
Push and Pull Theory states that entrepreneurs are forced to start businesses by 
lack of employment in the formal sectors. Some people start small businesses 
because they need to survive and earn an income for themselves in a society that 
offers them little other option of employment, where financial institutions and 
companies support for immigrants is lacking (Bates, 1999). In addition, inappropriate 
educational qualifications or lack thereof, as well as inexperience are amongst the 
elements that restrict African immigrants‟ chances of employment in the formal 
sector and this pushes them to start businesses to sustain their life (Kirkwood, 2009). 
Moore and Mueller (2002) state that it is important for immigrants to learn the local 
language to help them conduct businesses interact with the local citizens and make 
transactions. In order to operate continually, Clark and Drink (2000) results  of the 
analysis of integration of immigrants into the USA and Australia, indicate that the 
immigrants who cannot speak English fluently are less probably to start their own 
businesses in the USA while in Australia this is not true (Clark & Drink, 2000). 
Furthermore, religion can also impact the lives of people by encouraging their 
followers to be self-employed, for instance in Muslims communities, most of the 




prominent figures. Such religions may have a strong influence on their followers to 
be independent (Clark & Drink, 2000).  
The pull factor is motivated mostly by the opportunity to increase the personal 
income that pulls entrepreneurs to be self-employed. For instance, in the case 
examined by Benzing and Chu (2009), in Ghana, Kenya and Nigeria over a sample 
of 599 entrepreneurs who started their own businesses, it was found that high 
motivation is the opportunity to improve one‟s own welfare through an increase in 
income. Education plays a vital role on the pull factors that influence the 
entrepreneurs to start small businesses (Bates, 1999). 
Besides income, there are factors like the conditions that some African immigrants 
find themselves in, in their country of origin and pushes them to look for better 
conditions to thrive elsewhere in South Africa or Europe. In the case of African 
immigrants from Somalia who immigrated to Hillbrow South Africa, they formed 
businesses or were pushed into businesses because of the civil war that erupted in 
the country in the early 1990s and forced many of them to search for a better life 
elsewhere (Ahmed, 1999). 
Another pull factor in Hillbrow can be the dominance in Hillbrow by African 
immigrants doing business amongst themselves, where they sell and consume their 
own products as well as service the locals.  (Ahmed, 1999) 
2.6.2.2. Necessity and Opportunity theory  
Firstly, entrepreneurs are motivated into entrepreneurship because of their 
exhausted options in finding work in formal sectors, another category of immigrant-
entrepreneurs driven by an opportunity (opportunity-driven desires) to exploit 
possibilities (Williams, 2008).  
Self-employment is an important mechanism to develop the economy through job 
creation, innovation and the welfare effect (Wennerkers & Thunik, 1999). Black and 
Wagner (2010) discuss an annual research programme conducted by the Global 
Entrepreneurship Monitor (GEM) in order to assess the national level of 
entrepreneurship of each country. The program covers both developing and 




relationship between the level of entrepreneurship in the economy and the economic 
growth and jobs created during a given period (Black & Wagner, 2010). 
A research was conducted by Acs and Vanga (2005) on entrepreneurship in eleven 
provinces of South Africa and found that the relationship between opportunity 
entrepreneurship and the development of the economy are positive and statistically 
significant. In addition, the study states that necessity entrepreneurship has a 
negative impact on the development of the economy (Acs & Vanga, 2005). Necessity 
entrepreneurship represents the voluntary nature of the participation, while the 
opportunity type entrepreneurship reflects the individual‟s vision for the activities he 
wants to engage in and can lead to self-employed as the best option presented to 
him, but not the preferred option (Acs & Vanga,2005). Opportunity entrepreneurship 
differs from necessity entrepreneurship in the sense that the first impacts the 
industry sector and the broad economy while Opportunity entrepreneurs are those 
who are financially independent and they work for themselves and their families 
mostly (Acs & Vanga, 2005).  
Black and Wagner (2010) conducted the same study about necessity 
entrepreneurship and opportunity entrepreneurship in Germany. The study finds that 
the two concepts differ in their ways of dealing with opportunities in the German 
economy. The study adds that the opportunities exploited by opportunity 
entrepreneurship are generally motivated by lucrative interests more than those 
exploited by necessity-entrepreneurship. According to Williams (2008), only a few 
studies until now have shown or demonstrated the nature and motivation behind 
entrepreneurs operating in the informal sector and most seem to adopt the 
necessity- type entrepreneurship. For instance, Williams (2008), conducted a study 
in North America, particularly amongst the minorities and immigrant communities 
involved in entrepreneurship in informal sectors and found that the entrepreneurs are 
necessity driven. The motivation behind this is that the informal sector means low-
paid work and those who engage in it is a population that could not find work in the 
formal sectors (Williams, 2008).   
Synder (2004) investigates the reasons that are behind the entrepreneurship in the 




discrimination and joblessness are the main reasons that force individuals to be 
involved in the informal sector in order to meet their needs (Synder, 2004). 
2.6.2.3. Middleman theory  
One of the theories of immigrant entrepreneurship with an economic explanation is 
the Middleman Theory. It is used to determine the economic behaviours of the 
residents (Fermandez & Kim, 1998). According to Bonarcich (1973), the critical focus 
of middleman minorities in their adopted countries is the attitude of the temporary 
resident in the host country to return to their original country once they have 
achieved their objectives. The temporary residents are pushed to opt for any job 
opportunities but sometimes the migrants may not return to their country of origin but 
choose to become forced to integrate with the local community (Volery, 2007).  Many 
immigrants do not believe that their goal to return is essential and dealt with that later 
(Bonarcich, 1973). Many factors contribute to their middleman position, especially 
their emphasis on profitable entrepreneurship that can be turned into money and 
positioned for economic challenges (Fernandez & Kim, 1998).  
This theory demonstrates limits according to the fact that the job opportunities that 
are ordinarily open to immigrants are mostly low-skilled jobs and the wages are 
usually very low which could match their socio-economic situation before they 
migrated to the host country (Kim & Won, 1985). This disadvantageous situation in 
the labour market pushes the temporary residents and refugees into small 
businesses, which becomes a necessity under challenging situations and 
environments, for survival purposes. Kim and Won (1985) have been inspired by the 
conduct of Korean immigrants in foreign countries where they started new 
businesses with the help of their families or the Korean community. The situation 
they found themselves in strengthened their cooperation among Koreans as a self-
defense mechanism in a foreign environment (Kim & Won, 1985). They are also hard 
workers and spend extended periods in their businesses. Furthermore, Korean small 
businesses significantly reduce the structure of labour costs so this becomes a 
cheap form of labour and gives them a relative advantage over competitors (Kim & 
Won, 1985) 
The theory proposes that in order to overcome joblessness and poverty amongst 




Such clusters are likely to concentrate on starting small business enterprises 
because of their lack of capital. The problematic obstacles are overcoming limitations 
in the immigrant entrepreneur‟s ability to enlarge and nurture their businesses 
because of insufficient funds and access to credit (Kim, Aldrich & Keister, 2006). 
However, in the South African context, the sidelining of the immigrants and refugees 
includes their inaccessibility to financial credit. The reason attached to this is that 
most of the immigrants do not have appropriate documents such as a South African 
Identification Document (ID) or passports with the correct permits, making them 
“illegal” or refugees. All these documents are requisites from the banks in order to 
open accounts for clients. This long period of waiting for immigrants and refugees to 
access their legal documents has various consequences for them (Landau, 2006). In 
order to avoid these obstacles, the immigrants and refugees rely on their personal or 
family resources (savings) to start their businesses. They use their own funds to start 
their business until enough income is earned (Kim et al., 2006). Furthermore, most of 
the immigrant enterprises do not need vast quantities of funding for their startups. As 
mentioned above, sometimes family funding plays a severe role in their business 
startups because it offers both labour and starting funds (Sanders & Nee, 1996). For 
instance, migrants who come from the same clan can decide to share their wealth of 
their business enterprise and can also offer some of their relatives work and save 
money by offering fewer wages compared to others who are employed from outside 
the family. The inter-family loan can also facilitate the beginning of new business and 
family labour has a significant ability to reduce operational budgets (Sanders & Nee, 
1996).   
On the other hand, relying on family resources or loans is not always positive for the 
business as sometimes it might delay the growth of the business. Yoon (1991) finds 
that family resources facilitated business startups in Chicago by Korean business 
owners, but the success of the business was hindered by continued dependence on 
family resources.      
2.6.2.4. The Interactive theory  
The Interactive theory is used to clarify the concept of entrepreneurship amongst the 




collaboration between the opportunity structure and group resources. The theory 
distinguishes the group resources and their opportunities (Volery, 2007). 
Volery (2007) defines the opportunities structure as the market settings such as legal 
institutions on the framework, access to ownership and job conditions. However, the 
group resources referred to form or create groupings based on the ethnic 
background of the customers. The ethnic groups have precise needs which provide 
opportunities to the business owners to meet their needs demands. The market 
conditions are described as follows.  
The open market, which consists of serving non-ethnic groups, provides more 
business opportunities to the ethnic entrepreneur (Volery, 2007). The open market 
offers entrepreneurs a better opportunity to expand their business and profit creation 
because they run their businesses not only for their ethnic members but also for the 
non-ethnic members (Volery, 2007). The example of growing business is how the 
Cuban immigrants in the USA start their businesses by transacting only with their 
fellow immigrants, their own cultural products and later they extend their businesses 
by getting into the clothing and construction industries (Fairlie & Meyer, 1996). This 
is done in order to serve large communities outside their communities, so the market 
share becomes broader. (Fairlie & Meyer, 1996). The closed market is the market 
that serves the same ethnic communities, and this type of market has inadequate 
business opportunities for entrepreneurs (Fairlie & Meyer, 1996). 
Another aspect of the interactive theory is dealing with group resources of the ethnic 
immigrant entrepreneurs. Ethnic resources provide a comparative advantage as they 
are a real source of low-cost labour, committed workforces and access to the 
financial assets and other valuable information related to market opportunities 
available to immigrant entrepreneurs. For instance, immigrants from the Middle East 
and Cuba use their family and community network as a resource to obtain 
information that is relevant to the business (Piperopoulos, 2010). The group 
resources come from ethnic and traditional networks.  
Most of the above situations are also rife among African immigrants operating spaza 
shops in Hillbrow and elsewhere in South Africa in informal sectors and clarify the 
reasons behind immigrants and ethnic minorities getting involved in small 




theories motive why immigrants start their own businesses, it should also be taken 
into consideration the difference between the immigrants who are considered “legal” 
with immigrant status who run businesses and those who are undocumented or who 
are refugees. This study focuses on documented immigrants who run successful 
spaza shops in Hillbrow but considers the population that is undocumented as also 
being part of the business environment. The commercial environment and social 
influences play a role in immigrants‟ ability for self-employment as well as their 
business success. The next point will discuss the adopted country, South Africa, 
precisely  the research sample and its population in Hillbrow and the African 
immigrant‟s integration into this small business district and how they operate or run 
small businesses success 
2.7. African immigrants’ integration into Hillbrow  
The legal framework of African immigrants and refugees is crucial to highlight 
because it is the legal atmosphere that enables African immigrant entrepreneurs, 
refugees and asylum seekers to establish their businesses or to be involved in the 
informal sectors in host countries granted that all refugees have the same rights as 
citizens other than the right to vote (UNCHR, 2011). The universal declaration of 
human rights and the 1951 agreement relating to the status of refugees is the basis 
of any action linked to refugee rights. The convention highlights refugee rights such 
as the right to the protection of documentation, and to be involved in employment. 
The adopted country has the responsibility to provide protection and fulfill refugee 
rights both in policy and practices. But with the recent xenophobic attacks in 
Johannesburg and Hillbrow in 2019, the protection of refugees and immigrants is not 
sufficient but instead they have been accused of overcrowding the country, having 
no respect for the laws of the country, insecurity, drug dealing, overtaking local 
opportunities of employment and entrepreneurship (Gewer, 2013)   
The first South African refugee legislation was approved in 1998 and some of the 
analysis was doubtful in understanding how the South African Government would 
implement what was considered unworkable policies to protect refugees and asylum 
seekers (Crash, 2011). The implementation of this policy was a bit difficult in practice 
and how this process would occur with the immigration transformation process was 
the primary concern. The problem is that the capacity and the implementation of the 




legislation is amongst the most advanced and developed refugee legislation in the 
world. It does not only provide refugees with the rights of employment, but it also 
provides the refugees and asylum seekers with the right to stay in any part of the 
country and freedom of movement (Landau and Amit, 2014). However, the privileged 
act of freedom is not part of this universal right.  There are some countries in Africa 
who provide refugees with the right to dwell in camps far from the residential urban 
areas where they work and they are prohibited to practice economic activities 
(Campbell et al., 2006). In this case the adopted country is faced with an additional 
budget to assist the refugees. For example, in countries such as Kenya and Uganda 
the government does not offer freedom of movement to refugees. (Campbell et al., 
2006).  Sometimes the refugees bypass and break the adopted country‟s laws and 
regulations by exercising their independent economic activities anyway.  
When refugees and asylum seekers arrive in South Africa, they are requested to 
comply with the rules and regulations established by the Department of Home Affairs 
(UNCHR, 2011). The status of refugee is issued to a person or group of individuals 
who are in fear of persecution because of their race, religion, tribal or political 
instability. The department of Home Affairs has the last say in deciding if the person 
qualifies for refugee status or not. The Refugees Act (No. 130 of 1998: Refugees Act 
1998) determines a minimum level of protection. It states that the government has a 
duty to construct a favourable atmosphere for asylum seekers and refugees. The 
minimum level of protection provides the right for the refugee to study, to have 
access to healthcare, social assistance and a chance to have a means of livelihood 
(Landau, 2006). Once refugee status is granted by government, it is up to them to be 
involved in daily the life affairs of the host country to be able to survive and support 
their respective family here in South Africa and back home in the form of remittance. 
Integration is vital in the community in order to sustain a living (Charman et al., 2011)  
Refugee‟s assimilation within the local community is critical for establishing their 
entrepreneurship and there are essential factors that contribute to the integration 
process. The first one is legal recognition and second, the refugee or asylum 
seekers need to settle down. This is the foundation of integration. If the government 
comes up with a plan to assist refugees in integrating into the community it would 
only be positive, but that is lacking, besides vague laws and declarations that are not 




challenges in adopted countries and environments. This change in the environment 
requires strategies for survival. The refugees‟ strategies to survive will not be easy or 
effective in the adopted country, with the adopted country enforcing a range of 
policies, government rules and regulations (Lindley, 2011). Most of immigrants in 
South Africa regroup or organise themselves and form strong community 
connections and social bonds based on trust (Lindley, 2011). All these features help 
in giving them a chance to establish small businesses and becoming self-employed 
like migrants from Somalia, Ethiopia, Nigeria, Congo and Zimbabwe. 
To summarise, what is necessary for African immigrants to sustain themselves by 
running spaza shops in Hillbrow are legal documentation and the immigrants‟ ability 
to organise themselves and create social networks that create opportunities for 
immigrant small-business owners to integrate and survive in their adopted country. 
Jensen and Koening (2002) presume that the formulation of relationships among 
business owners is vital for business expansion.  Access to information and the 
availability of information remain very important when establishing a small business 
(Jensen & Koening, 2002).  
 2.8. The spaza shop in post-Apartheid South Africa (post-1994) 
Apartheid laws segregated the majority of Black people resulting in their systematic 
exclusion from the mainstream economy (Elephant & Maphela, 2018). The political 
transformation that we witnessed in 1994 in South Africa generated a situation that 
enabled South Africans and African migrants to move freely and have access to 
business opportunities (Landau & Amit, 2014). After 1994 there was a drive to 
support previously disadvantaged communities to be self-sufficient through small 
business development support (South African ruling party, 1996). Even now, the 
current South African Government has been inspiring people for the past years to 
start up their own businesses to create job opportunities and to hasten economic 
growth (South African ruling party, 1996).    
 Promoting small businesses, in general is accepted among theorists that the local 
economic development process is an internal effort that enhances the community‟s 
ability to create employment opportunities. It is this approach that contextualises 
Local Economic Development in South Africa. Most people in the economic and 




jobs and growing the economy (Antipolis, 2000). By creating jobs and promoting 
economic growth, small businesses play a critical role in unemployment alleviation 
that exhibited in Hillbrow (Fatoki & Garwe, 2010).  
Outsole and Oliwasole (2014) confirms that small businesses‟ contribution to the 
GDP of South Africa is estimated around forty-five per cent. Gebresneskel et al., 
(2004) investigated the impact of small businesses in term of economic growth and 
found that it is positively correlated with the level of the output in the country. The 
higher the level of production, the better the welfare of the population. The small 
business should always consider the context of the local community, for example the 
production of the small business must have an external or positive effect in 
communities rather than negative. Many factors can influence the success of small 
businesses such as spaza shops in Hillbrow. In the case of this study, price policy, 
managerial experience and other non-price behaviours such as credit to customers, 
business intelligence, to mention some is analysed. However, the expansion of the 
spaza shops in South Africa in the last decade is considerable. According to the 
Wholesale and Retail Sector Education Training Authority‟s (W&RSETA) 2012-2013 
sector skill plan, there are about one-hundred thousand spaza shops with a turnover 
of seven- billion rand trading in South Africa. The report indicates that spaza shops 
make ten per cent of retail sales (W&RSETA, 2013). The vast turnover handled by 
spaza shops ensured they become an established part of the distribution channel 
since 1994 and the advent of the South African democracy.  
Morman and Mornay (2012) investigated the impact of the level of experience and 
education on the performance of the small grocery shops in Matatiele in Eastern 
Cape using qualitative data and found that there is a definite link between 
experience and performance of grocery shops. Lack of experience is a cause of the 
downfall of most businesses, especially for young people (Morman and Mornay 
2012). Another critical factor for the success of a business is the quality of services 
delivered to the customer. Du Plooy A et al., (2012) analysed the service delivery of 
small grocery retail stores operating in the informal sector in Gauteng and found that 
empathy, tangibility, reliability and assurance are considered as the man drivers to 
perceive the level of service quality among shoppers where shop owners have 
empathy with the clients who will be faithful and support the business. Perks (2010) 




used a quantitative approach and found that half the owners in South Africa had 
Grade twelve (Matric or Further Education and Training-FET) qualifications and most 
of their ages ranged between thirty-six to fifty-five years. The study concludes that a 
lack of management skills is the cause of failure of most businesses in South Africa 
and recommended the strict application function for the success of spaza shops 
(Perks, 2010).  
2.9. The emergence of African immigrant spaza shops 
The study by Fawzy et al., (2014) analysed the spaza market in Khayelitsha using a 
sample of three-hundred and fifty-two participants and found out that the number of 
immigrant-owned spaza shops increased considerably compared to citizen-owned 
ones. The citizens are more likely individuals who qualify for discounts and buy in 
bulk and records of transactions are not strict for locals while African immigrants buy 
collectively and do not benefit from discounts or rebates, therefore impacting their 
selling price which is below the selling price for local citizens. Fawzy et al., (2014) 
African immigrants keep records of transactions and have good management 
practices. Fawzy et al., (2014) who proves that the success of immigrant shops is 
the result of price- cutting where the customers benefit much and friendly service is 
received.  
The study by Charman et al., (2012) on foreigners in the Delft Township in the city of 
Cape Town uses both quantitative and qualitative methods to undertake the 
analyses and found that the immigrant-owned spaza shops make-up over fifty per 
cent of local spaza shops in Delft. The reason for this growth is attributable to the 
large scale of price competitiveness and strategies used to buy stock in bulk that 
benefits discounts as well as distribution. Besides price competitiveness, non-price 
behaviour such as customer-friendly services also contributes towards increasing the 
Somali market spaza shops share. (Charman et al., 2012) African migrants work for 
long hours, even during the festive season such as Christmas and Easter. The study 
concludes that immigrant-owned spaza shops transform the business practice in the 
spaza sector by introducing entrepreneurship and the share of  South African-owned 
spaza shops decreased significantly in last five years and is one of the reasons 
behind the xenophobic attacks experienced recently in Hillbrow and Johannesburg 




According to Hadebe (2010), in South Africa, the informal sector is in mainly run by 
the immigrant. The immigrants who own and control spaza shops markets are mostly 
from Ethiopia, Somalia, Bangladesh, Pakistan and Nigeria. These immigrants use 
superior strategies to outperform the local businesses. There are no restrictions that 
stop immigrants from practicsing small businesses in terms of skills and wit and 
unaided saving strategies and markets and this attracts an influx of migrants to the 
city who are in search of a means to survive (Hadebe, 2010)  
Even inside cities like Hillbrow where a population is mostly dominate by African, 
immigrants from countries such as Mozambique, Nigeria, Zimbabwe, Democratic 
Republic of Congo, Ethiopia, and Somalia, the majority of the African immigrants 
survives by getting involve in the informal sector by owning spaza shops and others 
are involves in different activities such as taverns, cars repairs in cosmopolitan 
Johannesburg. As mentioned, eighty per cent of the population of Hillbrow consists 
of African immigrants and these structural changes in the population are attributed to 
the influx of immigrant populations into the city of Johannesburg. The data indicates 
that both legal and illegal immigrants from the region and even beyond arriving into 
South Africa (Muharaj, 2009) (Crai, 2009). With the African immigrants being part of 
the informal sector (spaza shop), some changes and differences have been 
observed. Not only has the spaza shop contributed to a reduction in unemployment 
and poverty amongst South Africans, they also bring relief to the lives of African 
immigrants by helping them escape poverty, and the same applies for African 
immigrants in Hillbrow and it became clear that Somalian immigrants are a rising 
dominant force in the spaza shop industry. (Chaman et al., 2012) It is important to 
note that in this industry, the spaza shop has become overtraded and entrepreneurs 
with low levels of entrepreneurial skills would probably continue to struggle and 
eventually fail, but on the other hand the spaza will for a long time serve as a 
shopping point in townships, informal settlements and the inner city areas in South 
Africa, like Hillbrow in Johannesburg, because of its ability to provide for the needs of 
its consumers, as direct daily contact with the consumers from , twenty-four  hours a 
day, 7 days a week and on holidays. For this reason and because of the needs of 





In summary the acceptance and growth of spaza shops can directly be attributed to 
consumer acceptance. The location of spaza shops contribute to a large extent to 
the success of these shops and the price is a motivating factor to retain customer 
attention to buy from immigrant-owned shops. The study by Charman et al (2012) 
and Fawzy et al (2014) confirm this hypothesis and besides the price, there are 
some factors such as managerial experience of the owner, and services like credit to 
the customers for basic groceries and necessities can play a key role to retain the 
loyalty of the customers. The growth of African immigrants in small businesses is 
because they do not have access to formal sectors to run formal businesses 
because of their immigrant or refugee status. Spaza shops as businesses in 
townships, informal settlements and inner cities differ in their logic of establishment 
and operation (Charman & Piper, 2011). The authors explain that this is evident 
especially where spaza shops are established by local South Africans and others 
African immigrants. The vision in business logic between locally- owned spaza shops 
and those owned by African immigrants differ, in social and business logic. 
(Charman & Piper, 2011). For the spaza shops owned by locals, as the authors point 
out, the logic is usually that of making an extra income to better their livelihoods 
which can be viewed as socially orientated while for immigrants it is predominantly 
more for survival purposes or strictly for business (Charman & Piper, 2011). 
These versions of business logic teach us the way spaza shops are run in 
townships, informal settlements and inner-city areas. Local shop keepers normally 
own one spaza shop while Africa immigrants own more than one. This helps the 
immigrant spaza shop owners to reduce operational costs and be more competitive. 
They tend to sell their stock or goods at lower prices as compared to the locals. 
(Charman & Piper, 2011). The local spaza shop keepers tend to reinvest their profits 
made from the spaza locally, while the African immigrant spaza shop owners tend to 
reinvest some portion of the money from the spaza shops locally and the rest of the 
money the owner tends to send back home in form the remittance and therefore the 
money is invested in something else and not in the local community.  
2.10. Spaza shops as part of the informal sector  
Spaza shops as part of the informal sector have transformed the urban space in the 




(2004) acknowledges that the informal sector (spaza shop) is just a self-organised 
strength of people combining their time to free themselves from the structure of state 
rule. The above information shows that the informal sector is a livelihood strategy by 
people, especially those who cannot be accommodated within the formal sector and 
where the state is not providing for their needs. As pointed out in Chapter 1, in the 
problem statement, the majority of African immigrants who decided to remain in the 
country resorted to the informal sector (spaza shop) to survive. Spaza shops are the 
most remarkable sector dominated by African migrants which is in competition with 
the spaza shops owned by locals. Charman, Petersen and Piper (2012) found that in 
the last decade since the year 2000 the number of spaza shops have steadily 
increased and become dominated by immigrants and this situation is the source of 
tension between South Africans and immigrants.     
According to Devey, Skinner and Valodia (2006) state that the dualist view is 
informed by the informal economy as a set of marginal activities that provide income 
for the poor who are unable to access employment in the formal economy. Small 
businesses play a significant role in the life of many people in the community by 
providing income for survival.  In this setting, the informal sector can be considered 
the last escape for those who could not find employment in the formal sector. 
Nieman& Nieuwenhuizen, (2009) characterises this sector as comprising of many 
informal traders engaged in breadwinning activities which includes a wide range of 
legal and illegal activities outside the formal economy. 
Despite the recognition of the impact of small business by most governments in 
developing countries, the informal sectors in developing countries remain a source of 
output for growth and job creation (Abor & Quartey, 2010). It is the informal sector 
that African migrants and many South Africans find themselves in through 
entrepreneurship or exercising entrepreneurship skills in running spaza shops to 
meet their basic needs to alleviate the high unemployment and harness the potential 
for increased employment exhibited in Hillbrow. Bogan and Darity (2008) note that 
entrepreneurship is one of the factors of production that provide immigrants who find 
it difficult to get employed in the formal labour markets with opportunities and they 
take risks to start their own businesses and find a way to survive. Thus, immigrants 
can become a significant driving force in the creation of new business and the 




(Statistics South Africa, 2019). Research done by Kalitanyi and Visser (2010) 
analyses whether African immigrants in South Africa are job creators and the results 
indicate that more than eighty per cent of African entrepreneurs are job creators. 
According to the findings of this study, we can say most of the African migrants in 
South Africa are job creators than takers, being in a position of job creation, African 
migrants can do something to control the market by using price as an instrument in a 
monopolistic context.  
According to UNHCH (2015), SA hosted 586000 refugees and asylum seekers and 
amongst them are migrants from countries like Zimbabwe, Mozambique, Nigeria, 
Democratic Republic of Congo, Somalia, Ethiopia, Malawi, to name a few. This 
investigation researches the success factors of immigrant-run spaza shops in 
Hillbrow, Johannesburg. Spaza shops in the Hillbrow area came about because of 
the influx of the Black population into the area (Simithers, 2011). People started 
establishing informal shops as they had done so in the townships that they came 
from. The houses and buildings outside ground floors in Hillbrow apartments and 
flats are viewed as more than places to reside but as bases for revenue. In South 
Africa spaza shops, in general are direct products of Apartheid, because the 
Apartheid regime used strategies to prevent people from getting involved in their own 
economic activities and livelihoods (Simithers, 2011) 
Spaza shops as small businesses can be categorised as informal businesses from 
the start, and informal businesses are defined as businesses out the control of the 
legal authority and are regarded as survivalist businesses in most of the cases while 
formal businesses are registered to legal authorities (Lief & Laurence, 2012). 
Informal businesses are not possible or practical to define based on quantifiable or 
numerical guidelines (Kroon, 2006). According to the South African National Small 
Business Act (Act 102 of 1996), informal activities range from running spaza shops, 
as well as operating taxis to street vendors who just sell anything from vegetables to 
small items that can bring income to traders. The list is not exhaustive. Today, spaza 
shops are legal by obtaining a trading license in accordance with the Business Act 
71 of 1991 (Spaza New, 2005). Olawale and Garwe (2010) considered information in 
this area as vital as small businesses add to economic growth and job creation. 
Small businesses have been identified as a driving force to generate economic 




to Statistics SA (2013), small businesses provided employment to about sixty per 
cent of the labour force in 2009 and thirty-six per cent of the gross domestic 
products. Gebremeskel et al., (2004) champion that small businesses positively 
influence economic growth and most of the entrepreneurs in the informal sectors 
manage to establish themselves by using findings from untapped or unexplored 
resources.  
2.11. Conclusion to the literature review 
The literature has shown how important it is for African immigrant entrepreneurs to 
integrate into the community firstly, so they run their businesses smoothly. 
Community acceptance is key to their success in running their businesses to avoid 
xenophobic attitudes towards the business owners by locals.  Another element is 
social networking to facilitate means of survival in the adopted country then the 
government and institutional networks. (Campbell, 2006). Social networks can help 
the African migrants who arrived in the host country with moral, material and 
financial support.  
Such help often refers to the arrangement of food provision to the new refugees 
while they are in the process of formalising their status of refugees with the 
Department of Home Affairs and the help can include transportation and 
accommodation (Campbell et al., 2006). What is essential is for African immigrants 
to have a successful business in the host country, first to have legal status to stay in 
the country and then to get their businesses registered, but mostly their ability to 
organise themselves and establish social networks that give them the opportunity to 
integrate into the community and to survive.  
The spaza shops in Hillbrow emerged because of the black population that started 
moving into the area (Simithers, 2011). Spaza shops in Hillbrow stock and buy 
goods from retailers and play a significant role in the South African economy by 
supporting the employees of South African base manufactures who sell their goods 
through local retailers and wholesalers. They also support local employment at the 
retailers and wholesalers where they get their stocks of goods, and lastly, they play a 
significant role in alleviating poverty by direct employment of local citizens. It is 




operate in because they do impact the organisation of local economic development 























SECTION 3: METHODOLOGY 
3.1. Introduction   
Chapter 3 lays out the research methods that were used in the data collection and 
analyses this data. In order to analyse data, descriptive statistics are used. Khothari 
(2004) states that descriptive studies are those studies which are concerned with the 
characteristics of specific individuals or groups.  Graphs, tables and figures are used 
to convey the results and point out the general picture of running a spaza shop in 
Hillbrow. This study, as mentioned previously, undertakes an investigation into 
success factors of immigrants operating a spaza shop in Hillbrow and will focus on 
the managerial system of African immigrant-run spaza shops in terms of access to 
credit, gender of the respondents, age of the respondents, level of education, 
working hours, business environment, etc., and quantitative data is used in this study 
for the purpose of this investigation. Quantitative data is used to make statistical 
representation of the immigrant-run spaza shops in Hillbrow and a sample to gather 
the information that can be generalized to the population.  
Bailey (1987) states that quantitative research is analysed in terms of numbers or 
tends to draw on hard numbers. Material is analysed in such a way that responses 
are evaluated in terms of numbers. We can have the scenario whereby the number 
of people said yes to a central question of the research or how strongly they agreed 
or disagreed with the statement based on the Likert scale. Cooper and Schindler 
(2000) expand this argument by saying the quantitative research is often used to 
measure the main questions, opinions or attitudes of respondents like “how often”, 
“how much”, “how many”, “when and who”.   
Quantitative data of this research is gathered from the shop owners and their co-
workers. The following aspects of the research methodology are described in this 
report, such as the geographic area of the study, the sampling method, the data 
collection technique, data analysis and the limitations of the study.  
Qualitative data is the analysis of what each respondent said, and important quotes 
are recorded to make up the qualitative data in order to understand the dynamics of 
the success factors of African immigrant-run spaza shops in Hillbrow and ultimately 




Qualitative data analysis goes beyond hard numbers and tends to find the reason 
why things are as they are. This is usually achieved through more open-ended 
questions and personal interviews (Bailey, 1987). Qualitative research by nature 
seeks the details of data and insights to the problems and how they could be 
addressed (Sekaran, 2003). 
The purpose of this study is to investigate the factors that sustain the success of 
immigrant-run spaza shops in the urban area of Hillbrow in the inner-city of 
Johannesburg. This purpose leads us to answer the central questions of the 
investigative report: 
What are the characteristics of the immigrant business owners of the spaza shops in 
Hillbrow?  
Which factors contribute to the success of immigrant-run spaza shops in Hillbrow in 
order to grow and sustain their businesses over time?  
A survey was conducted with selected spaza shops using the theoretical approach of 
positivism, and quantitative and qualitative research methods are adopted. A 
questionnaire was the primary data collection instrument amongst the business 
organisations located in Hillbrow, Johannesburg, South Africa. The geographic map 
of Hillbrow is presented in Figure 2.  
3.2. Presentation of Hillbrow  
Hillbrow is an inner-city residential neighbourhood in Johannesburg, Gauteng 
Province, South Africa. The high level of population density, poverty, unemployment 
and crime are not new to Hillbrow. In the nineteen-seventies, Hillbrow was Apartheid 
designated “Whites only” area known for its “café society” culture including late- night 
book and music stores and entertainment venues, but soon became a “grey area” 
where people of different ethnicities lived together (Conway & Daniel, 2009).  
Hillbrow acquired a cosmopolitan population, including young White South Africans 
who were European immigrants who had been attracted by South Africa‟s right 
economic conditions and opportunities for the white immigrants at that time. 
However, due to the massive growth of the population of poor and unemployment 




became polluted with rubbish due to rapid urbanization and overpopulation. This, 
together with lack of investment and fear, led to an exodus of middle-class residents 
to Hillbrow in the nineteen-eighties and the decay of major buildings, leaving in its 
wake an urban slum by the early nineteen-nineties (Morris & Alan, 1999).  
Figure 2: Map of Hillbrow 
 
Hillbrow Source: Google Maps, (2019)   
In the nineteen-nineties, a new wave of immigrants arrived in Hillbrow from other 
African countries, contributing to an increasingly heterogenous population, because 
so little investment has flowed into the area and since the nineteen-seventies the 
area‟s physical form and the bulk of buildings have remained mostly unchanged 
(Morris and Alan, 1999). Today, most of the residents are migrants from other 
provinces, townships, rural areas and the rest of Africa. Eighty per cent of Hillbrow‟s 
population is made up of African immigrants and Hillbrow has become a central point 
for friends and relatives who are from SADC region Zimbabweans and 
Mozambicans, West Africa Nigerians, Ghana and Benin, Central Africa Congolese 
and Cameroun, East Africa Somalia and Ethiopia, Nord Africa Morocco and Egypt, 




 The population of Hillbrow in 2011 was evaluated to be 74.131 and with a 
geographical area of 69.000 km. the racial make-up in 2011 was dominated by the 
Black African population with 93,3 %, followed by the Coloured population with 0,9 
%, the Indian and Asian population made up 0,3 %, the White population was 0,4% 
and others made up 0,2%. The most widely spoken language in Hillbrow was Zulu 
with 36,7 % of the entire population of Hillbrow using it in 2011. Southern Ndebele 
speakers made up 16,1%, English 9,7%, Northern Sotho 7,1% and other languages, 
30%. (South Africa Census, 2011). 
3.3. Sampling  
According to Cooper and Schindler (2001), the main idea behind sampling is that by 
selecting some of the elements in the population, the researcher is in the position to 
draw a conclusion about the entire population. Kohler (2002) defines a sample as a 
subset of a statistical population. In order to conduct the analysis, a sample of spaza 
shop owners from Hillbrow was chosen and the fieldworkers interviewed the 
immigrant spaza shop owners who were willing to participate. Although hundred and 
fifty questionnaires were distributed, only a hundred and ten questionnaires were 
fully completed and returned, thirteen questionnaires were incomplete and twenty-
seven questionnaires were not returned. The justification for using the questionnaire 
as an instrument was because of extensive coverage, at a short period of time and 
reduced cost. The sampling technique used was simple random sampling. This is 
because each member of the study was chosen entirely by chance and each one 
had an equal chance of section (random selection). Cooper and Schindler (2003) 
argue that with sampling where subjects are selected from the entire population, 
random selection frequently minimises the sampling error of the population and it is 
simple and easy to interpret data collected.  
3.4. Data collection  
The technique of data collection used in this study is a semi-structured 
questionnaire. According to Cohen et al., (2007), the semi-structured interview is 
used to seek clarification and elaborate on the responses given by the interviewees. 
The semi-structured questionnaire contains three sections of open-ended questions. 
The first section reports the necessary information related to the shop owner and the 




reports that the information related to the environment and the third section relates to 
their business‟s success factors. This study utilised positivism, which is used to 
investigate the factors that sustain the success of immigrant-run spaza shops in 
urban areas. The positivist perspective acknowledges that if social problems or 
events are known, their determinants can be explored, revealed and captured with 
the aid of more comprehensive social rules and existing laws that govern them as 
well as the methodological instruments (Bryman, 2004) ( Sarantakos, 1998)  
Sarantakos (1998) adds to the above statement that the positivist perspective 
supports the social phenomena and can be reached through wide principles 
available in societies. Once known, the cause of the phenomenon can be used as a 
reference to experience.  The qualitative data method looks at the reasons why 
things are as they are and can be achieved through more open-ended questions 
(Bailey, 1987). On the other hand, the quantitative data method tends to draw on 
hard data in such a way that the responses are evaluated in terms of numbers 
(Bailey, 1987). 
3.5. Validity and reliability  
According to the Dictionary of Epidemiology (2001), validity in research is the logic 
that determines whether the results of the study are legitimate. When the treatment 
of data is not performed accordingly, the study may have poor validity. However, 
reliability is defined as the instrument that measures the repetition of the research 
findings (Hussey, 1997). 
In the context of this study, the validity and reliability of data are ensured by the use 
of open-ended questions based on the literature study of the management functions 
and the study undertook a pilot study with five spaza shops to ensure that the 
questionnaire was correctly formulated and to check the reliability. Furthermore, the 
fieldworkers visited the spaza shop owners in their business locale and they were 
presented with the interview guidelines and with a cover letter that explained the 
nature of the research conducted. The letter also guaranteed the privacy, 
confidentiality and anonymity of the information provided by the respondents and the 




3.6. Ethical considerations   
Ethics are associated with the way the researcher interacts with the participants, the 
material, the intellectual property and other issues such as working with one‟s 
supervisor (Mack et al., 2005). This study was conducted in an ethical manner, 
ensuring honesty in terms of questioning, data and responsibility of overall research. 
The research respect and protected the right of the participants and they were 
informed that their participation is voluntary and that they were able to withdraw at 
any time from the study.  The ethical clearance of this study was granted by the 
decision of the ethics committee of the School of Economics, in a meeting at the 
University of Johannesburg on 22 November 2018. Ethical clearance code 
2018CENLED06. (Refer to Appendix B for ethical clearance letter). 
3.7. Data analysis  
In order to analyse the information collected from the hundred and ten 
questionnaires, an inductive approach is used to select the common categories from 
the raw data. Thomas (2006) argues that the inductive approach is a systematic 
procedure for analysing qualitative data, where the analysis is guided by specific 
objectives. 
Bailey (1987) said that quantitative research uses hard data in such a way that 
responses are evaluated in term of numbers. Those numbers could be the 
respondents who said yes or reacted positively to the research questions or how 
strongly they agreed or disagreed with the statements on the questionnaire. For the 
information collected from the hundred and ten questionnaires, the responses were 
coded and the scores from the questionnaires summarised. The descriptive statistic 
was used where frequency distribution and per centages were applied and tables, 
graphs and figures are used to represent the responses or analysis of data. 
In order to analyse the information, the returned and completed questionnaires were 
checked and allocated a number to ensure that the respondents‟ information was not 
mixed up.  The data sheets were designed, and the results of the questionnaire were 
captured on an excel spreadsheet. The study uses the statistical analysis-based 
social science software (SPSS) provided by Statkon at university of Johannesburg to 




statistically, results were statistically descriptive in nature and presented in tables, 
graphs and pie-charts in order to interpret the different information related to gender, 
educational level and age of the spaza shop owners. Furthermore, those statistics 
enable a comparative analysis of immigrant spaza-shop owners in Hillbrow.  
3.8. Limitation of the research  
The study encounters some challenges during the collection of data. Some of the 
spaza shop owners were unwilling to provide information, fearing that other 
competitors would end up knowing their business strategies. Another challenge was 
that some shop owners could not be present at the shop at the time of the interview, 
and the employees could not provide all the information needed. 
Some spaza shops were busy, and the shop owners struggle to find time to respond 
to the interview questions as the customers were interrupting and interviewers were 
obliged to reschedule the appointment.  
As some of the respondents could not speak and understand English properly the 
questions were translated into the primary language of the respondents by the 
interpreter. Another challenge arose when some of the immigrants feared to give 
information about their lives and businesses as they may not have had papers, and 
generally, because of xenophobic attitudes, the privacy of immigrant information is 
taken seriously, and they may fear harassment from locals, police or government-
perhaps why so many questionnaires were blank not returned. The trust of the 
respondents was gained as they were guaranteed the privacy of their information 
and that it would only be used for research purposes.  
In conclusion, this section discusses the research methodology and design used and 
the gathering of interest in immigrant-run spaza shops in Hillbrow Johannesburg. A 
sample of a hundred and ten is used to represent the research population of Hillbrow 
and a semi-structured interview was conducted. The section also presents the 
challenges encountered during the collection of the data. The next part will provide 
the results of the data collected and analysed from the interviews that were 
conducted with a hundred and ten spaza shop owners. The findings are presented 





SECTION 4: ANALYSIS AND INTERPRETATION OF RESULTS 
4.1. Introduction  
This section reports on the outcomes of the research and provides a detailed 
analysis of data collected from a hundred and ten spaza-shop owners in Hillbrow. 
The main objective or the main research questions of this study are:  
What are the characteristics of immigrant-run spaza shops in Hillbrow?  
Which factors contribute to the success, of immigrant-run spaza shop in Hillbrow in 
order to sustain growth over time?  
In light of these questions, in order to extract the necessary responses from the 
participants, the analysis begins by presenting basic information related to the socio-
demographics of the shop owners, namely the gender, age and educational level of 
the immigrant shop owners. This paragraph is followed by a discussion related to the 
environmental factors such as the local languages spoken in Hillbrow for accessible 
communication and business exchange purposes, freedom movement, access to 
health services, opportunities to open a business and crime. In the last point, the 
study discusses the factors that are behind the success of the businesses such as 
the knowledge of business, hard work, collective buying, access to credit from the 
government and other challenges faced by the businesses that add to their success 
or hinder their operations and safety. The researcher uses tables, graphs and pie 
charts to present the findings. 
4.2. Basic information about shop owners 
The next points highlight the gender, age, marital status and educational attainments 
of the respondents. This was basic information that was filled in the questionnaires.  
4.2.1. Gender of respondents 
There are many theories that show the relationship between entrepreneurial success 
and gender of respondents. Shane and Venkataraman (2000), point out that 
entrepreneurial success is complex and challenging to measure in this area.  The 
measurement of business success draws from different approaches, with each 
approach introducing different limitations in terms of evaluation validity, reliability, 




The general split between male-female respondents of the spaza shop owners is 
presented in Figure 3 and the analysis of the study reveals that seventy-two per cent 
of the spaza shop owners are males and only twenty-eight per cent are females. We 
can say from that figure 3, two out three of spaza owners in Hillbrow are male. More 
African immigrants male migrate to South Africa (Hillbrow), some migrate with their 
family (husband, wife and kids), and some live their families behind. Most of them 
operate in the small business (spaza shop) by creating jobs, fitting unemployment in 
the country through their businesses. The money generate through their businesses, 
one portion constitute as saving, other to renew their stocks, and remain portion 
support their own families here in South Africa, and families for the people working 
for them, and portion send back home to improve the well being of their families back 
home or support them as remittance.     
Figure 3: Gender Category of Spaza Shop Owners 
 
The results of this research show that with seventy-two per cent male dominance in 
immigrant-run spaza shops in Hillbrow, only twenty-eight per cent are female 
counterparts. More men are involved in running spaza shops than woman.  These 
results are corroborated by the GEM Global Report (2014) which found that there 
are more men who contribute towards entrepreneurial activities than woman in 
majority of countries (Singer et al., 2015). But these results are contrary to the 
findings of the analysis done by Moloi (2014) who says that the proportion of females 
owning spaza shops in Attridgeville in Pretoria is fifty-six per cent compared to males 








African immigrants living in Hillbrow compared to their woman counterparts and 
Hillbrow has been identified as a high crime zone perhaps the reason why there is a 
significant presence of more men taking risks to be involved in entrepreneurship than 
woman in Hillbrow.  
The previous studies have suggested that older entrepreneurs are more capable of 
starting and running a business than their young counterparts due to the financial, 
human and social capital accumulated over a life-time career (Singh & De Noble, 
2003)( Weber & Schaper, 2004). Cressy and Storey (1995) found that the survival 
rates of businesses established by older entrepreneurs are higher than those of 
younger entrepreneurs. Two empirical studies on older entrepreneurship indicated 
that in general, older people are significantly less likely to engage in entrepreneurial 
activity than younger individuals (Curran & Blackburn, 2001) ( Hart et al., 2004) and 
this suggests that while the ability to establish and run a business is higher at an 
older age, the motivation for the entrepreneurial behaviour is significantly lower.  
Table 2 indicates the age composition groups of spaza shop owners in Hillbrow. The 
age group implies the experience or anciently of the business owners to operate in 
the industry.  
Table 2: Age of the respondents 
Interval age Frequencies Percentage Valid % Cumulative % 
Below – 34 
35    -    44  
45    –   54 
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Graph 1:  Age Group of Spaza Shop Owners 
 
The results in Graph 1 shows that the highest per centage of spaza shop owners, 
forty-two per cent, are between the ages of thirty-five to forty-four years, followed by 
twenty-six per cent between the ages of eighteen to thirty-four. Twenty-three per 
cent are between the ages of forty-five to fifty-four and eight per cent are fifty-five 
years and above. This implies that the middle age group and the young ages are 
more energetic and economically active and have decided to start their own 
























4.2.2. Marital status of spaza shop owners   
Figure 4:  Marital Status of Spaza Shop Owners 
 
Source: Researchers own (2019) 
Figure 4 indicates the marital status of spaza shop owners in Hillbrow. This shows 
that forty-nine per cent of spaza shop owners are married, thirty-one per cent of 
spaza shop owners are single, twelve per cent of spaza shop owners are divorced 
and eight per cent of spaza shop owners are living in partnership. 
4.2.3. Educational background  
Libecap (2000) conducted research and indicated that education produced 
sufficiently enterprising individuals capable of coming up with sustainable business 
ventures. Furthermore, they found out that entrepreneurship education was a crucial 
ingredient in the formation of a new business, the likelihood of self-employment, the 
chances of coming up with new products and the probability of owning a higher 
technology in business. Also, the study found out that if employees were exposed to 
entrepreneurship education, sales and total assets controlled by these employees 
were likely to grow. 
The educational background of business owners is presented in the Graph 3 and the 
study finds that fifty per cent of the spaza shop owners have completed Grade 12 
(Matric), followed by twenty-eight per cent of spaza shop owners who had completed  












spaza shop owners have completed a degree. Education plays a determinant role in 
the success of spaza shops. A shop owner with a high educational background has 
a good record of managing his business and making a profit. 
Figure 5: Education Level of Spaza Shop Owners  
  
However, six per cent of spaza shop owners never completed secondary school, 
three per cent of spaza shop owners never completed primary school, and one per 
cent of spaza shop owners have never been to school. This implies that spaza shop 
owners with lower educational backgrounds probably have poor management skills 

























4.2.4. Working hours of spaza shop owners 
Graph 2:  Working Hours of Spaza Shop Owners  
 
  
Graph 2 shows the number of hours worked by day in the spaza shops in Hillbrow. 
The analysis indicates that fifty-eight per cent of the spaza shop owners and 
employees in Hillbrow work between eight and twelve hours per day. Thirty-six 
percent of spaza shops in Hillbrow open for more than twelve hours per day and six 
per cent of spaza shops open for eight hours per day.   
These results indicate that the more you spend time in operational business hours, 
the more likely you are to make more income because in Hillbrow is densely 
populated and this provides an opportunity to do business almost anywhere and 
during anytime.  The less time they spend time in their business place, the less the 
profit. There is a sense that with extended operating hours in Hillbrow and the 
density of the population there is no opportunity lost in supplying the residents with 
their daily needs and the general trend is that residents purchase their daily goods 
and groceries from the spaza shops and the chain stores that have moved back into 
the area. This makes it possible to do business all the time. Thirty-six per cent of 
spaza shops owners in Hillbrow who works more than 12 hours a day are able or 
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4.3. The environmental factors  
Environmental factors in this study are the advantages and disadvantages offered by 
the environment. In other words, they are the opportunities and the threats that 
businesses face in their respective locations. The factors that are investigated in this 
section are the local languages, freedom of movement and competition.   
4.3.1. Freedom of movement  
Freedom of movement expresses the ability for people to operate and circulate 
without fear in Hillbrow. According to the analysis, crime is one of the significant 
challenges that affect the business environment in Hillbrow as indicate with the crime 
statistics of South Africa, with Hillbrow being the fourth-worst precinct for crime in 
2019, along with the second-highest in murder (Crime Stats SA, 2019). In order to 
capture the impact of crime on the business the study asks the question: How would 
you rate your freedom of movement in Hillbrow? Results indicate that seventy-six per 
cent of spaza shop owners have been victims of robbery and burglary. The robberies 
in some cases happen during the day. 
4.3.2. Competition  
Spaza shops in Hillbrow face a high competition with major retail chain stores such 
as Spar and Cambridge. The majority of spaza shops target their customers within 
the neighbourhood. To maximise income, the majority of spaza shops extend their 
operating hours, even till way past official business hours. This is also a convenience 
to the large immigrant and poor community who cannot afford to leave their areas to 
shop outside, neither can they afford the high-branded products sold in large chain-
stores.  
Amongst spaza-shop owners, the competition is very open, and it depends on the 
owners of spaza shops as to what approach to the market is used. To begin the 
outside advantage is that the location or disposition of the spaza shop is visible to 
anyone who walks the streets compared to those shops that are hidden where the 
shops are not visible enough to the consumer. The advantage in Hillbrow is that 
there are businesses everywhere, and they are open at any time. African immigrants 
owner of spaza shop must take advantage of that element in their business 




of good advertises or right word spread of their businesses.  Management plays a 
crucial role in running the business and knowledge of business can make a 
difference in the running business efficiently, by proper decision-making, records of 
transactions, how to stock merchandise according to people demand, chain supply 
of merchandise on the store, display of the stock on the shelves and regular stock-
taking in the store. Survival price strategy attracts more business, the lesser the 
prices, the more the customers and credit to regular customers is another way to 
attract more business in the store. Every owner needs to come up with a strategy 
according to him and assess what is best for him to attract more customers or 
business but in a manner that is not unfair to another owner of a business. It‟s vital 
for them to be aware of the development of new technologies in the market to be 
more competitive.     
4.3.3. Access to finance for immigrant spaza shop owners 
Access to finance is an obstacle to the development and growth of spaza shops in 
Hillbrow. In this study, in order to identify how spaza shops finance their businesses, 
the study asked the shop owner if he had or has access to credit from financial 
institutions and to explain how he obtained the start-up amount of their business. 
The aim of this question is to figure out the challenges the spaza shops encounter to 
finance their business.  
The analysis reveals that the majority of spaza shop owners, eighty per cent, start 
their business with money borrowed from friends or relatives, followed by nineteen 
per cent who had personal savings. It has been observed that financial institutions in 
South Africa do not grant loans to most of the spaza shop owners in Hillbrow and in 
general, this does not happen. The reason behind the absence of credit to the spaza 
shops owners is that the majority of them operating and living in Hillbrow are African 
immigrants and visa holders while others do not have proper documentation to live in 
the country and therefore do not qualify to get credit by lack of collateral security and 
laws governing lending in South Africa that favours South African-born citizens.  
4.3.4. Business knowledge and management skills  
Another factor impeding the growth of the spaza shop is lack of business 




investigation the study asks the shop owners via a questionnaire whether they had 
training prior to the start of their businesses. This question aims to understand the 
skills set the spaza shop owners possessed or didn‟t in order to succeed in 
managing their business or not. According to the analysis, the results indicate that 
the majority of the spaza shop owners, eighty per cent to be exact, do not have 
proper business management skills and have not attended any formal business 
training. In addition, most of the spaza shop owners gained experience by learning 
and role modelling from friends or relatives, almost eighty per cent relay to their 
brother or friends in running businesses, trusting them because they were in the 
game before them. Danso & Mc Donald (2000) said the majority of migrants from 
SADC knew someone in South Africa and had a place to stay before they left home. 
All those who came before in the country play a significant role by helping their 
family and friends to migrate and settle in the country. On the other hand, only 
twenty per cent of the spaza shop owners indicated that they had attended formal 
training in business management skills or workshops. Unemployment is one of the 
reasons people are starting their own businesses to earn income that can allow them 
to provide for the basic needs of their family. Furthermore, spaza shop owners do 
not keep proper records of their business transactions and some of them do not 
consider the opportunity cost of investing. They focus only on the monetary profit 
while ignoring the time used to run the business. 
In conclusion, environmental factors are very important in the life of the business 
owner, helping them to succeed in their businesses or take appropriate action to 
promote the success of their small business (spaza shop) because this does impact 
the daily running of the business. The gender of the respondents consisted of 
seventy-two per cent male and only twenty-eight per cent female spaza shop owners 
and the average age of respondents, active in business in Hillbrow is between thirty-
five and forty-four years.        
4.4. Findings and analysis of variables  
This paragraph analyses and describes the finding as per the research questions.  
The main questions of the study are: 




Which factors contribute to the success of immigrant-run spaza shops in Hillbrow in 
order to grow and sustain over time? 
The results are presented and discussed in the section below. The analysis starts by 
presenting five main variables, which are gender, educational level, number of 
working hours per day and the business environment.  
4.4.1. Personal information and business success  
The study uses the Kruskal-Wallis H test and the independent sample t test to 
determine the characteristics of shop owners and the factors that determine their 
business success. The outputs for each variable selected are presented below.  
4.4.1.1. Age groups   
Table 3: Age Group of Respondents 
Age groups N Mean Rank 
1. < 34  
 
2. 35 – 44  
 
3. 45 – 54  
 









total 107  
 
Table 4: Test statistics ba ,   
 
 Total optimism 
Kruskal-Wallis H Test 
df 




     a. Kruskal Wallis H Test 









Table 5: Statistics Report   
 
Age in groups N Median 
1.      < 34  
 
2. 35 – 44  
 
3. 45 – 54  
 









total 107  
 
The Kruskal-Wallis test indicates that there isn‟t a significant difference in the age 
groups optimism levels across the four different age groups. (The first group, N=27; 
the second group, N= 46; the third group, N=25; the fourth group, N=9, p=0.15). The 
probability is greater than the alpha level of 0.05. 
4.4.1.2. Gender of respondents 
Table 6: Gender of Respondents 



























Table 7: Statistical Report on gender of respondents 















0.012 0.914 0.848 106 0.398 0.385 0.453 -0.514 1.284 
 Not 
Equal  
  0.873 59.102 0.386 0.385 0.440 -0.497 1.266 
 
The independent -sample t test is conducted to compare the gender of the spaza 
shop owner‟s in Hillbrow. The scores for males and females reveal that there is no 
significant difference in scores for males (M=8.61, standard deviation=2.171) and 
females, (M=8.23, standard deviation=2.028); t (106) = 0.848, p=0.40 (two-tailed). 
The magnitude of the differences in the means (means difference = 85.95% cl: -
0.514 to 1.284) the eta squared statistic is equal to 0.007  
4.4.1.3. Educational level  
Table 8: Educational Level 
 Total optismism 
The Kruskal-Wallis  Test 
df 




  a. The Kruskal Wallis H Test 














Table 9: Statistical Report on Educational Background  
Ranks N Mean Rank 
1. Never completed primary school 
2. Completed primary school 
3. Never completed secondary school 
4. Grade 12 















According to the Kruskal-Wallis test outputs for educational levels, there is no 
significant difference in optimum educational levels across the six different stages. 
The stage regroups the business owners who never completed primary school, N= 1; 
the second stage regroups the business owners who completed primary school, 
N=3; the third stage regroups the business owners who never completed secondary 
school, N=6; the fourth and fifth stage regroups those who completed matric or 
Grade 12 and FET colleges, N=60 and N=25 respectively. The last stage regroups 
the business owners who completed degrees, N=13. The Kruskal-Wallis test (5, 
N=110) = 3.697, p=0.594, which is above the standard of 0.05 
To summarise, the personal information of the spaza shop owners (educational 
level, gender and age group) does not have any statistically significant differences in 
the success of the business. The study finds the probabilities are above 0.05 for all 
the variables. 
4.4.2. Internal and external business environment  
This paragraph describes the impact of the internal and external business 
environment in and around Hillbrow and its effect on business success.  These 
factors include working or business hours, access to facilities and health services 
and opportunity to open businesses. Other factors, mentioned in previous chapters 
are safety and security and attitudes of South Africans towards immigrants like afro 




4.4.2.1. Working hours  
Table 10 indicates the number of working hours and the success of spaza shops as 
small businesses in Hillbrow.   
Table 10: Working Hours 
 Total optimism 
The Kruskal-Wallis H Test 
df 




  a. The Kruskal- Wallis H Test. 
  b. Grouping variable: workings hours number. 
 
Table 11: Statistical Report on working hours 
Working hours in groups N Mean Rank 
1. < 5 
2. 5 to 8 
3. 8 to 12 










The result of the Kruskal-Wallis test indicates that there is a statistically significant 
difference in the level of working hours of statistical test scores across the four 
intervals of times. The study identifies: group1, N=1: work less than 5 hours a day; 
group2, N=5: work 5 to 8 hours a day; group3, N=63: work 8 to 12 hours; and group 
4, N=40: work 12 or more hours a day. The Kruskal-Wallis test (3, N=109) = 9.78, 
p=0.021. The group that has the highest overall optimum scores is the fourth group 
with the highest mean. In other words, the business owners who devote more hours 
to operate in are probably most successful in their businesses.   
4.4.2.2. Freedom of movement  
Table 12 indicates the level of freedom of movement experienced by the 





Table 12: Freedom of Movement  
  Total optimism 
Chi-square 
df 




a. The Kruskal- Wallis H Test. 
b. Grouping variable: freedom of movement  
 
 
Table 13. Statistics Report on Freedom of Movement  
Freedom of movement N Mean 
1. Very easy  
2. Easy  










The result of the Kruskal-Wallis test reveals that there is a statistically significant 
difference in the level of freedom of movement of people. The statistics Test scores 
across the three options of freedom show that: in option1, N=6: very easy to move; 
option2, N=63: easy to move; option3, N=35 difficult to move. The Kruskal-Wallis (2, 
N=104) = 6.06, p=0.048. The option that has the highest overall optimism scores is 
the second option with the highest mean of 54.98. In other words, the freedom of 
movement of people is probably a determinant factor of business success. For 
instance, the high rate of crime observed in Hillbrow restricts shop owners to move 
freely in Hillbrow and Johannesburg city as a result of xenophobic attacks 
experienced in South Africa. According to South African crime statistics, crime 
increased by one per cent from 2017/2018 to 2018/2019 with 2.09 million criminal 
activities recorded in 2018. (Crime Stats SA, 2019) 
4.4.2.3. Access to health 
Table 14 indicates the level of access to health experienced by the respondents and 




Table 14: Access to Health    
 Total optimism 
The Kruskal-Wallis H Test 
Df 




   a. The Kruskal- Wallis H Test 
   b. Grouping variable: Access to health   
 
Table 15: Statistical Report on Access to Health    
Access to permit N Mean Rank 
1.  Easy  
 
2. Difficult  
 









The findings from the kruskal-Wallis test show that there is a statistically significant 
difference in the levels of access to health services. The statistics Test scores across 
the three options of access to health services show that: in option1, N=23: easy to 
access; option2, N=57: difficult to access; option3, N=25: very difficult to access. The 
Kruskal-Wallis (2, N=105) = 12.623, p=0.002. The option that has the highest overall 
optimism scores is the second option with the highest mean of 60.27. In other words, 
access to health service is probably very difficult for immigrant spaza shop owners 
and immigrants in general. 
4.4.2.4. Opportunity to open a business 
Table 16 indicates the opportunities available to start businesses by the respondents 






Table 16:  Opportunity to Open a Business 
 Total optimism 
Kruskal-Wallis 
df 




  a. The Kruskal- Wallis H Test 
  b. Grouping variable: Opportunity to open a business  
 
4.4.2.5. Optimism in opening a business 
Table 17 indicates the level of optimism in opening a business experienced by the 
respondents and its effects on the success of spaza shops as small businesses in 
Hillbrow.  
Table 17:  Statistical Report on Optimism to Open a Business 
Opportunity to open a business N Mean 
1. Very easy 
2. Easy  
3. Difficult  










The results of the Kruskal-Wallis test show that there is a statistically significant   
approach in opening a business. The statistics test scores across the four options of 
opportunity show option1 N=2: very easy to open, option 2, N=14: easy to open; 
option3, N=82 difficult to open and option 4, N=6: very difficult to open. The Kruskal-
Wallis (3, N=104) = 8.148, p=0.043. The option that has the highest overall optimum 
score is the fourth option with the highest mean of 66.58. In other words, the 
opportunity to open a business in Hillbrow is probably very difficult for immigrant 
owners of spaza shops.  
The following reasons justified the difficulties faced when opening a business. 
Majority of the shop owners are African Immigrants and visa holders. The application 
for visas has become more difficult and costly, since this process has been done 




VFS is R1350 per application plus the Department of Home Affairs fees. This is a 
major problem in obtaining legal permits for African Immigrants to stay in the country. 
Secondly, Hillbrow has been identified as a high-risk zone in terms of criminality and 
crime does not promote new investment or good business. (Crime Stats SA, 2019) 
Overall, the study finds that the internal and external environmental factors 
statistically and significantly influence the success of the business. The probabilities 
of these variables are less than 0.05 
4.5. Discussion of results  
The aim of this study consists in identifying and determining the factors that promote 
the success of businesses and the characteristic of spaza shop owners in Hillbrow. 
The section is a discussion of results  
In response to those two questions, the following demographic factors are examined: 
age, gender, educational level of the shop owner and external and internal factors 
such as freedom of movement, access to health services, opportunities to start 
business and number of working hours per day. 
4.5.1. Characteristics of spaza shop owners  
The study analyses then indicate any relationship that may exist between the 
demographic information of the shop owners and their business success such as 
age, gender and education.  The analysis reveals that the majority of shop owners in 
Hillbrow are aged between thirty-five and forty-five years. Ong‟Wen‟s (2017) analysis 
of the characteristics of the entrepreneurs in the Uhuru market in Kenya concludes 
that there are successful business owners aged between twenty-one and thirty-five 
years. The current study also disagrees with Kristiansen, Furuholt and Whid‟s (2003) 
study, which argues that there is a significant relationship between the ages of the 
business owners and their business success. The findings from Hillbrow differ from 
findings from other studies because Hillbrow‟s population is dominated by African 
immigrants and refugees and people operate until late hours in the evening. 
Furthermore, Ong‟Wen (2017) finds that females are more likely to be the founders 
of new ventures, but the current study indicates that males are more entrepreneurial 
then females. Like Ong‟Wen‟s (2017) study, this study finds that the environment 




Some spaza shops have been in existence for a long time more than others. The 
long-existing spaza shops are already developed and established and the 
distribution channels help them to be more effective in business than the newer 
spaza shops. The hurdle for most spaza shop owners is the ability to maintain the 
business and gain more customers and this is unrelated to the gender or age of the 
owners.  
Education, according to the Kruskal-Wallis test outputs for education level reveals 
that there is a significant difference in optimism compared with less-educated owners 
where more education can help the owners to maintain their business activities in the 
market and stay competitive by adjusting to the dynamic of the business 
environment. On the other hand, less educated owners can be innovative with well-
established channels of distribution through which they are able to push their 
products. With this argument, education is not a significant factor of success per se 
but remains an essential ingredient toward success in business.   
4.5.2. Internal and external factors  
The study looks at internal and external factors such as freedom of movement, 
access to health service, opportunity to start business and number of working hours 
per day.    
4.5.2.1. Internal factors  
With regards to working hours, the result of Kruskal-Wallis test indicates that the 
group that has the highest overall optimism scores are group four with Kruskal-Wallis 
(3, N=109) =9,75, P=0.02. In other words, the business owners who devoted more 
hours to operate their businesses are more successful in their businesses. In 
addition, the internal factors reveal that the owners of businesses who have 
managerial skills are more likely to succeed compared to their counterparts who 
don‟t have skills because strategic decision-making techniques are key to success, 
creativity and innovation. 
4.5.2.2. External factors  
 For freedom of movement, according to the results of the Kruskal-Wallis test, the 
highest overall optimism scores are highest mean of 54, 98 - in other words, the 




success because it expresses the ability of people to operate and circulate without 
fear in Hillbrow and Hillbrow is amongst the mainly-affected places well-known for 
crime according to this study. Furthermore, the study reveals that one of the 
significant challenges that affect the business environment in Hillbrow is crime.  
With access to health services, the results of the Kruskal-Wallis  test show that the 
option with the highest overall optimism scores is the option with the highest mean of 
60,27. In other words, access to health services is probably challenging. The 
entrepreneur needs to be fit and in good health in order to function in the business 
environment. The studies by Unger, Rauch, Frese and Rosenbusch (2011) show 
that small SMEs success and SMEs human capital are positively related.  
An opportunity to start a business, the result of the Kruskal-Wallis test shows that the 
option has the highest overall optimism scores with the highest mean of 66,58. In 
other words, to open a business in Hillbrow is very difficult. Opportunity to open a 
business is a determinant factor for business success if the entrance barriers are 
less. The South Africa government has been encouraging and creating opportunities 
for people to create and start their own businesses for the past year (South Africa 
ruling party, 1996). This should help in the creation of job opportunities and rapidly 
increase economic growth. This technical report agreed with the World Bank and IFC 
(2010) survey data that shows that corruption and bureaucracy is a significant 
burden on small to medium businesses. In some countries, a number of small to 
medium businesses reported having to make unofficial payments to access public 
services in order to open or start a business and this, ironically, can be regarded as 
a success factor for businesses, in an atmosphere where it is difficult for immigrants 
to access such service freely. 
In addition to external factors, access to credit or financial assistance can help the 
owners or entrepreneurs grow their businesses and achieve their strategic goals but 
lack of finance hinders this growth (Reid, 2003). In Hillbrow, most of the 
entrepreneurs of spaza shops are African immigrants as the population is dominated 
by them. For start-up capital for business, eighty per cent of respondents started 
their businesses with financial support from the African network. Access to financial 




In summary, this section presents the results and findings of the study. The main 
findings show that age, gender and the educational level of the entrepreneur have no 
significant relationship with the success of the business. The internal and external 
business environment is found to be positively and significantly related to business 
success (access to health service, p-value 0.002; opportunity to start a business, p- 
value 0.043; freedom of movement, p-value 0.048, number of working hours, p- 




















SECTION 5:  CONCLUSION AND RECOMMENDATIONS  
The previous section discussed the analysis of data and the interpretation of the 
results. The current section summarizes and proposes recommendations which will 
serve the local government in effective in making policies to investigate the high rate 
of business failure among immigrant-run spaza shops in Hillbrow. The following final 
points draw conclusions from the analysed results as well as provide 
recommendations for further research and applications where the success factors of 
immigrant-run spaza shops are concerned 
5.1. Conclusion 
The aim of this study is to describe the characteristics of the business owners in 
Hillbrow and determine the factors contributing to business success amongst 
immigrant-run spaza shops in Hillbrow. Answering the investigative question, the 
simple random sampling technique was used to minimise the sampling error of the 
population and ensure fair representativeness of the population.  The researcher 
collected the primary data by administering questionnaires. Data emanating thereof 
was presented in tables and graphs. The statistical package for social science 
(SPSS) and Microsoft Excel are used to analyse the data collected. (Statkon, 
University of Johannesburg, 2019). The findings of the results are explained in 
Section 4, where the following primary and investigation questions were addressed.  
The primary research questions of the report were:  
1. What are the characteristics of the business owners of the spaza shop in 
Hillbrow? 
2. Which factors those contribute to the success, of the spaza shop in order to 
grow and sustain over the time?  
The study concludes that the personal information or the characteristics of the 
business owners of spaza shop in Hillbrow (age, gender, and business success) do 
not have any statistically significant difference in the success of the business 
because the study found the probabilities are above 0.05 for all the variables.   
With regards to access to health, freedom of movement, the opportunity to start 




statistically significant impact on the success of the business as the probabilities of 
these variables are less than 0.05. It is therefore important for the shop owners to 
understand the environmental factors that determine the success of the business.  
Investigative research questions of the report were:   
1. What are the managerial competencies and financial skills of immigrant 
business owners of the spaza shops in Hillbrow? In section four it was 
found that the eighty per cent of spaza shop owners do not have proper 
business management skills and have not attended any formal business 
training.  
2. What is the impact of market competition on the success of spaza shops in 
Hillbrow?  It is stated in section four that every owner had to come up with 
a strategy according to establish what is best for them to attract more 
customers or business but in a manner that is not unfair to another owner 
of a business 
3. Do spaza shop owners in Hillbrow use a survival pricing strategy or normal 
pricing to sell their products? In section four the technical report found that 
the survival price strategy that attracts more business depends on the 
reduction of prices. The lesser the prices, the more the customers the 
business attracts.  
4. What is the impact of the Johannesburg CBD economy on the success 
factors of spaza shops in Hillbrow? Freedom of movement expresses the 
ability for people to operate and circulate without fear in Hillbrow. 
According to section four, crime is one of the significant challenges that 
affect the business environment in Hillbrow as indicate with the crime 
statistics of South Africa, with Hillbrow being the fourth-worst precinct for 
crime in 2019, along with the second-highest in murder. (Crime Stats SA, 
2019). 
5. What organisations are in place to represent the interest of immigrant 
businesses and spaza shops in Hillbrow? Section four revealed that the 
majority of spaza shop owners, eighty per cent, start their business with 
money borrowed from friends or relatives, followed by nineteen per cent 




The study provides useful information about the success factors for running a spaza 
shop in Hillbrow and the findings will inform future entrepreneurs, current business 
owners about which critical factors contribute to the success of running a spaza shop 
in Hillbrow, in particular. This knowledge will empower small to medium immigrant 
business owners to make sound business decisions and avoid pitfalls and risks 
which lead to failure when they open spaza shops, for example. Those shops exist 
and operate profitably because they perform a service which their customers value 
and the shop saves its customers costs by storing goods in one place for purchase, 
that immigrant and city dwellers have no easy access to, as well as little freedom of 
movement for immigrants and refugees as well as the poor, and South Africa has in 
2019 once again been declared the most unequal nation on the planet, where the 
gap between the rich and the majority poor are concerned. (Statistics SA, 2019)  
 
5.2. Recommendations  
The study recommends that not much attention is required where the demographic 
aspects of the entrepreneur such as age, gender and educational is concerned as 
they don‟t have much impact on the success of the business, according to this 
investigation. 
Significant is the implementation of measures by the government to promote 
freedom of movement, the opportunity to start businesses, access to health services, 
a crime-free business environment which are essential in the survival and success of 
immigrant-run spaza shops in Hillbrow. 
The operational business hours in Hillbrow needs to be also reviewed by 
government and specific legislation that has less impact on the development of 
spaza shops in Hillbrow that eliminates all kind of barriers to success is essential to 
implement. However, the conditions and terms in which these spaza shops operate 
in Hillbrow and elsewhere in South Africa may need to be formalised. This could be 
achieved by ensuring that all spaza shops are required to have trading licenses. 
They must also follow the rules and regulations of employment, taxation and the 
municipalities they operate in. Regulations should be made clear and be based on 
recognition of the economic position of spaza shops within the inner-city economy. 




for the communities and ensure that spaza shop owners are equipped with 
managerial skills in order to ensure sustainability. 
Furthermore, research is needed to investigate other characteristics of the shop 
owner that can influence business performance and success. Those factors will 
specifically focus on specific aspects other than those that one named in this study. 
Furthermore, the study needs to be conducted in other inner-city areas other than 
Hillbrow to reflect the national and global picture of the situation of spaza shops, 
which add to the small to medium business enterprises in the world. 
Harsh trade policy processes largely make it challenging to earn wages and as a 
result can affect the success of immigrant-run spaza shops. The government needs 
to develop accessible trade policies to accommodate large numbers of 
entrepreneurs in small businesses and motivate entrepreneurs to start businesses 
by simplifying the administrative and legal requirements and making loans from 
financial institutions accessible to immigrants which are lacking at present.    
In this study there is no revelation of direct correlation between migration and 
unemployment that has been discovered, relatively, so the government needs to 
support immigrant entrepreneurship in order to reap the benefits of economic growth 
through employment creation. Government agencies should start engaging 
immigrants entrepreneurs in their programs and also should include them in all 
programs to develop entrepreneurship in the country.    
In conclusion, it is highly recommended that assisting immigrants in their businesses 
by making the business environment safer, crime-free and erode xenophobia, as 
also make financial loans accessible for immigrants, is vital in adding to the 
livelihoods of immigrants, as well as the socio-economically disadvantaged people, 
by enabling them to run their own small businesses, thereby contributing to the 
economy as well and the well-being of all people in a given community like Hillbrow, 
finally the spaza shop have the potential to become part of the formidable and 
legislated socio-economic strategies, as they have become part and parcel of the 
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Appendix A: Cover letter of the study (consent letter)   
University of Johannesburg  
College of Business and Economics  
School of Economics  
Human Research Ethical Committee 
Dear Sir/Madam  
My name is FREDY T. KALOMBO and I am Masters Student in Local Economic 
Development at University of Johannesburg and my student number is 201404435. 
As part of my studies, I have to undertake a research project, and I‟m investigating 
the success factors of operating a spaza shop in Hillbrow. The aim of this research 
project is to find out the manner in which African migrants run businesses through 
the operation of spaza shop in Hillbrow and assess the effect the have in the 
community.  
As part of this technical report, I would like to invite you take part by answering the 
questions contained in the questionnaire about the African migrant entrepreneurs 
and community in Hillbrow. The interview will take about 30 minutes of your time. 
You will not receive any direct monetary benefit from participating in this study. 
There are no penalties for not participating. You may withdraw at any time or not 
answer any question if you do not want to. All personal information will be completely 
confidential and anonymous. If you experience any distress or discomfort, we will 
stop the interview or resume another time. 
If you have any question afterwards about this research report feels free to contact 
me on the details listed below. This study will be written up as technical report which 
will be available online through the university website. If you have any queries, 
concerns, complaints regarding the ethical procedures of this study, you are 
welcome to contact University Human Research Ethical Committee.  
Yours sincerely  
FREDY T. KALOMBO  
Email address: freddy_tshi@yahoo.com 







Appendix B: Ethical Clearance letter  
Dear Mr. F. Kalombo  
ETHICAL CLEARANCE GRANTED FOR RESEARCH PROJECT  
This letter serves to confirm that the proposed research project entitled “An 
Investigation into the Success Factors of Operating a Spaza Shop in Hillbrow” has 
been granted ethical clearance by the School of Economics Research Ethics 
Committee, in the Johannesburg Business School of the University of Johannesburg. 
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ETHICAL CLEARANCE REPORT  
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Hillbrow.  
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Appendix C: Questionnaire  
Section A: This set of questions relates to the basic information of respondent you 
are interviewing.  
1. Respondent‟s gender  
 Male  
 Female  
2. How old are you? Please indicate your age  
 18-34  
 35-44 
 45-54  
 55 and above  
3. Which the following describes your current marital status?  
 Never married  
 Single  
 Separated  
 Divorced  
 Married  
 Widowed  
 Living with partner  
4. What is your level of education?  
 Never completed primary school  
 Completed primary school  
 Never completed secondary school  
 Grade 12 equivalent  
 FET college  
 Degree  
5. What is the reason for starting business?  
 Augmenting income  
 Unemployment  
 Entrepreneurship  
 Other reason please specify…. 
Section B: Environmental factors  
6.  How do you rate competition among the African immigrant? And also with the 
local? Fair or unfair  
7. Which strategy of the price applies on the product? 
 Market price  
 Survival price  
 Competitiveness price  




8. How important is access to credit from African network in your business?  
9. How important is knowledge of business and management skill in your 
business?  
10.  Did you have training before to start the business? Yes or no  
Section C: Business success factors  
11.  How many hours do you work each day on average?  
 Less than 5 hours  
 5 to 8 hours  
 8 to 12 hours  
 More than 12 hours  
12. How many days of the week do you usually work?  
 0-2 days  
 4-6 days  
 More than 6 days  
13. How would rate access to facilities and health service 
 Very easy  
 Easy  
 Difficult  
 Very difficult  
14. How would rate opportunity to open a business?  
 Very easy  
 Easy  
 Difficult  
 Very difficult  
15. How would rate freedom of movement?  
 Very easy  
 Easy  
 Difficult  
 Very difficult  
16. What is the impact of the Johannesburg C.B.D economy on the success 
factors of spaza shop in Hillbrow?  
 
 
 
 
